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"Salll, I ?la/icc 
J olmsoll',y sltipmclI/s 
are ill bellc/' s/lQ]Je lately, .. 

Cut Down Shipping Losses 
Pack your j!oods in better containers-your trade will notice it-and appre
ciate it. Pack your goods in light, sturdy, durable Andrews Containers
insure the safe arrival of your outgoing shipments-and cut shipping losses 
to the absolute minimum. 

Andrews Corrugated Fibre Containers are 
built to stand the bumps. They are made 
of. a tough, resilient material that ablorbs 
the shocks and defies rough handling. 
Andrews Containers guard a2llinst damage 
to merchandise. reduce damage claims to 

Deliveries on Time 
When you place an order with Andrewl rou can be 
lure or delivery being made on .chedule. W. own 
our own paper mill, timber land., saw .. mill. and 
ractorie.-every order il Andrew. handled rrom the 
manuracture or the raw material to the production or 
the Ii.i.hed containe .. -which, ali de rrom inluring 
prompt,delivery, means a uniform product. 

the lowest possible level, and eliminate 
tampering with shipments. When proper
ly sealed, it is impossible to open them 
without mutilating the box beyond repair. 
Cheaper than wooden cue •. The ideal con
tainer for your shipments. . 

Andrews Service 
The manuractur. or containe .. i. a highly .pecialized 
bUlineli. The more elPen advice you Cln 2et in 
decidinll upon the proper liz. and .tyle, th. more 
uti.ractory the linol r.sult will be. We maintain a 
.t.ff or trained anistl and de.iflDe .. who ar. at your 
lervice. Let diem help you .olv. your container prob
lem-at no extra COlt to you. 

Q BANDREWS CU, Box 303M, Chattanooga, renn. 
CartOlls alld Shipping Containera for tlu: Macaroni .7}!ade 

, • I. 

The only concern in the world mlnuracturinll: wooden, wir.boilDd, cOrrtllI'mod fib;"; 60ildfihre and 
. roldinll: canonl and containe .. and ownine itl own paper mill and ~.wmilli. . 

Die;.ion 80'" O,#t:U in llu principa' nllu o/IAt UnUHl Sial, •. . """ 

COll'ugated Fibl'e Board, 
Shipping Boxes 

FIBRE BeXES 

~: crowded loading platforms or in sw~ying freight 
.Cars, iu hustling terminals or on teemmg wharv~s 
-in fact wherever shipping is handle~. you will 

these sturdy. strong containers safeguardmga th.ou
;'.; ", '5, .c_,.~~:- different products. Foodstuffs in glass or tll~S, 

ft,,:~ral:i~ics, ' shoes, fixtures. instruments, soaps and fragile 
-glsLss1walre are all more economically and safely packed 
:I!i . these better boxes. 

- Let :us show you how satisfactorily your packin~ 
:~~.cl!' c8n be served with Hinde and Dau~h Corrugate , 

~';,.'--,.''', ; Boxes and Auxiliary Matenals. Send us 
ty 'cal sample shipment of your products, and 

:'CO\l:E;Ct, :ial :rvice department will return them to !OU 
-~ . ked in snug-fitting Hc&D Corrugated Fibre 

~:is is absolutely free as a means of demo~stra
laces you under no obligation. Our ~eU illus-

p bo kl t "How to Pack It," full of mforma-
.. " ... "".:_)ti; Jt'late9df~ai::~0 a~ s~i~pers. will be mailed you on request. 

:0.,'':'" • 
·~i~ .. '.t 
.' ' 

off(?HINDE &DAUCH PJ\!!~~,~~ 
,. ' 220 Water Street A._ 

'. 
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PERFECTION BLIND CADDY 

MACARONI, SPAGHETTI AND 
NOODLE CARTONS 

or Superior Quality, Artistically Designed to 
Sell Your Product 

Our Excel-all and Perfection Caddies are the ideal containers 
for the shipping and displaying of bulk noodles. They will 
carry approximately ten pounds and can be shipped. with 
absolute safety. packed in our fibre containers made specially 
for shipping in units of Two. Four and Six caddies to a 
container. 

Excel-all and Perfection Caddies are car
ried in both the blind and display styles 

Ours is one of the best equipped, most modern and up-tO" 
date plants in the country. Our service is unexcelled and 
the superior quality of our products enables us to keep in front. 

Write (or Samples and Prices 
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, "Milling & Grain Co. 

-

DURUM WHEAT 
MILLERS 

St .. Paul • Minn • 
'\1; 

" . 

SEMOLINA 
tt.- r t • 

from 

UM 'WHEAT 

Ask for Samples 
and Delivered Prices 

:l::J?f.J lj. 'Milling ' & Gr~n Company 
""PAUL, , MINNEsOTA ' . 

"''''.",!." ')~~.~:" ' . . # 



T~;~~~~ ... 

FOLDING' PAPER BOXES . . ,~ 

ARE KNOWN AND RECOGNIZED ~HROUGHOUT . , 
THE 'fRAD~~ FOR '. .' 

QUALITY I 

QualitY like blood tells in the long: Tun. 
You can advertise all you want, send out all the salesmen you 

can employ, but unless the quality is there to back up those efforts, 
you eventually will lose out. . 

While price is an essential factor, it is Quality that makes the 
lasting Customer-the biggest asset in any busineas. .. 

That's why we are always trying to make each ordera little better 
than the previous one. . 

Your inquiries solicited. 

If you are not regularly getting our color suggestion carda write .... at ·once. 

THE GLOBE FOLDING BOX COMPANY 
CINCINNATI, OHIO . 

. . 

For 
.. ' N~odle Manufacfllrers! 

SPRAY pt'Ocess VOLK. 
Immediately Soluble, 

. . Dependabl~, Dark Color 
~always Uniform. Of
fered to you in original 
cases. 

, . 

Fresh Selected Whole 
Eggs Dried in their En
tirety-Full Egg Value; 
Perfect Results-Origi
nal Cases as Imported. 

SAMPLES AT YOUR COMMAND 

.JOE LOWE CO., Inc., · New York City, N.Y • 
ALSO AT 

. _. . LOS ANGELES 
{ : .. BOSTON CHICAGO l TORONTO 
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Living and i~d~~tHjJ·:o'nditions In this country, in keep· 
, t~ ... 

iog with the entire' ''~!lrldj have . lately reached a stage that 
calJ. fa\- the l'racti.cf~f ~?no.my }n. m?ney and economy in 

, food valucs. Reb~~ ~uyJilg . of dal1ltles hss given away to 
caTeruJ seleotion ;of f~.~ ',thaf possellS ' the necessary body 
building material{a~ p~lle8 that 'wilJ bring to tho purchaser 

. • ... ' I ( oj • • 

tbe greatest food viiluea'for a 'given amolmt of money. Real· 
izing this conditioj{. ;i~~~anufaetnrers of 80 nutritieus and 

't ~ .. , .. .. r .~ • . • 
economical 8 food aa macarom, spaghetti and noodles should 
not overlook the :~pP6.rluwty how with us for increasing the 
per capita conitmipticlri" of ·theie products. This can readily 

t "~1 0':t.·~".~,. ·· 

be dono through" P'l9PC~ publiCItY.. 
. During the ,war: tr~inendons publicity was given to foods 
I '! " ,,~_~. ~ .. l' 

of all kinds by;the Food 'Administration in its campaign to 
teach eeono~y'~m ,'iocida: You · ~lJ remember the "Save 
Meat" cards t1iat:Jii>~ared 'ev~rYwhere and the economy· 
io.food adverti8big. th~t':rufed our papers and other publica. 
tioos. As a reault;the consUn;ptionof alimentary paate prod. 

" )w .~ , ¢ ", ' • 

ucts was given an~impetua that brought cheer to the hearts 
of manuf&Clnretii.~ and distributors and dollars into their 
P!'ckets. Wur in,en,'in 'ih~' industry took advantage of the 
oppertunity ana in a ahort national advertising campaign of 
about two . " much in the way of popular. 
izing this ,from ' a patriotic as weU as from sn 
cconomical . It. few progressive and farseeing 
firms took up whore the industry left off and 
through realized some good busincss 

Publicity 
sumption only if made to appeal forcibly to thc consumcr. 
Manufacturers who do not know thcir products from its raw 
material to table stage arc in no position to prcsent convinc· 
ing arguments. Know your product before attempting to 
tell of its merits. Study its food values and then tell them 
convincingly. All macaroni and rclated products are made 
from flour or semolina and water. Most consumers know this. 
But what they .do not know is: what mu!tCle building, heat 
producing value has itT What nourishing ingredients are 
found therein T What is gluten and to what extent is this 
essential clement found in macaroni productsT These and: 
kindred points are facts that proper advertising should bring 
to the attention to the discriminating ultimata consumer. 
if the publicity that counts is to be had. In preparing your 
copy, it would be well to enlist the services of your chemist 
as well as the advertising agency to the end that the food 
values in your partiCUlar product be brought to the atten· 
tion of the public in a way eaaily understood and eon· 
vincing. 

and welc01tneirpio~lts: 

An agency frcquently overlooked by macaroni manufac·, 
turers is the publicity obtainable through the editors int 
charge of thc womcn's page in the daily papen! that enter 
millions of homcs, morning and evening. Editors in charge 
of this departmcnt arc ever on the watch for facts, recipes, 
true stories of foods and general information that will tend 
to make that page interesting to itl! readers, particularly 
the women. This service can be obtained by individual ad· 
vertisers who make frequent use of that particular paper as 

Many argue that all the an advcrtising mcdinm. When contracting for space insist 
been given macaroni and on a certain amount of coopcration along the lincs above 

American public has bcen told suggcsted. 
"Tn.Nt.and: that a repetition would merely Amcricans as a general rule eat too much mcat and other 

. ::::~'f."'~~.~ ~moneY. Facts do not bcar them out rich foods. As a result old age discaaes are on the increase 
o.!.'ij~~iitij11r:' Ex~eriimcie haa provcn that thcre in this country. A more libcral use of foods of vegetable 
,wlb!iI:8Xter for tliis argument. Successful adver· origin will eradicatc this evil. Make liberal usc of this point 

~~~::i~~~~tr:~~~~:;time they become tired of a in your advertising. Peoplc as a gcneral rule are most inter· 'consumer is just beginning ested in their health and, when you have a health giving 
intend to convey. and an economical food combincd in one, you have a talking ' , 

~Jll,c,~,!'oi!!;il!iI;!nl~~!~cl~' ,f~.qd. Its team mate, spaghetti, point that should prove effectual. 
i~~~~~~~::~~~~ noodles are appetizing and Macaroni consumption in this country is considernbly 

,at~isf}iiii'ili;i~~~ cine manufacturer or distribu· below \lormal. It should be the aim of all manufacturers 

~
~~~~~~I~as faets. What wcight would to increase the daily u.se of this foed through education of 

might be convinced but thc consumcr rather than to acquaint him with tho supcrior. 
is aimed would ity of his own particular brand over that of his compctitor. 

or.thrco or fifty make these It is a grievous mistske to payout valuable dollars , in 
Ri8;~tl~.e,';will . assuredly become facts trying to interest the publie in competitivo advortising-

-,',A: mell&ag8' of this kind will bear that is one orand against the other. Thcrc are other and 
i.d:~.a~1~I~ti'~e ,form. It need not broader reasons to advance. Make uso of , them. 

th0.ugllt is unchanged. them afton. Let publicity be earried on in the line of com· 
.~i~k~~~a;,;.~number ' or a' parisow; with other foods rather than of partieular brands 
~~ :~~~~~~~~., ~. and food value and use it in 
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GENERAL WHEAT COND1TIONS' 
The willter wheat crop is reported 

looking well everywhere, and the price 
of whr.at i. so much better tban that of 

nearly every other farm product that it 
begins to look like the farmer's best 
hope, says the National City Bank of 
New York in its review of conditions 

on March 1. 
The total 'value of wheat and 1Iour 

exports from United States from July 
to December 1920, inclusive, was $561,-
741,910 against $287,416,862 in tho cor· 

. responding months of 1919. This is a . 
remarkable showing in view of the de
cline of the price but was due to the 
large . amount exported, the total being 
the equivalent of 206,400,121 bushels 
in the six monthR of 1920, against 118,-

765,7M bushels in the like period of 
1919. Thcse figures eonfinn the talk of 
tho trado last fall that Europe had 
bought heavily of the crop during tho 
summer months, for future delivery and 
of course at tho high prices. Tho total 
exports of wheat and 1Iour reckoned as 
wheat from the United States and Can-

. ada from July.1 to Feb. 17 are reported 
by Bradstreet at 298,716,885 bushels. 

OnIy four months remain of the crop ' 
y()l\r. Tho price of wbeat at Chicago has' 
been ranging from about ' $1.60 to $1.70 
per bushc1 for March delivery, with pre
miums for spot and a discount of about 
10 eenta per hushel for lIfay. The di •. 
count on futures has prevailed through
out the crop year showing the skepti
cism of buyers toward the theory that 
a sbortage would develop before the 
nest harvest scaRon. 

Argentina and Australia are now the 
chief sources of supply for thc import, 
ing COUll tries, and last fall 's forecast. 
as to the Ri?e of their crops have been 
borne out by the official reporta of ae
tunI results. This country is thought 
to have sold about all that it has to 
spare, and the movement to put an i~
port duty on wheat has stimulated the 
movement from Canada to thia country, 
to pro"ide ageinst poaaible needs. 

The world's carryover will not be 
lorge, and as it is now quite improbable 
that RU88ia will contribute anything to 
next yeur's supply for western Europe, 
and aa Argentinan and Australian crops 
this ycar were much above the average 
of these countries, the outlook for the 
price of whellt from the 1921 crop would 
scem to be very good. It may be higher 

EA l" SM I".. s l 
i7.5?~ON I )!!~, 

ON THE 
smEET 

. ~ " 
. rather than lower, and ~it will be n 

d 
. ,.ro· 

ueed at lower cost. 

Weed Oat "Weak Si,ters" 
Every bUBin'088 man, evcry line of en. 

deavor, has a problem these day&-yoU 
have--wn have and the othcr fellow h' 
Th I· M o a Imcntary paste industry has 't . d . IS 
warnes an so has its Rpokesman tl 
N · I' ' Ie atlona "Inca rani lIIimufaeturer., n •• 
.ciation . .. We.'ve been busy plugging u: 
holes, stoppmg the leaks, fighting ad. 
verse eondit.ion., weeding out the" wcnk 
sisters." .We've found them in our 
mllkeup and if you 'U look for thelll 
you'll 1Ind them in yours. Condition. 
in genoml arc improving but arc still 
serious. These days, we need 101"01 
.sane, steady men, squarn illside OR ;vcli 
88 outside and the "wesk sisters" dOIl 't 
como in that cla88-they makc a wcnk 
link in the chaht and thn chain is onl" 
as strong as its wcakest link. Businc~s 
is on thn uptrend, people arc ROt !ling 
down to real "work, more scrviee iR gil'clI 
for a stated wage, rest1essneaa is dis
appearing, orders are coming in with a 
pleasing persistency, and tho only thing 
in tho way of normal and healthy bu"i· 
ness is tho" weak sistcr." 

Let him go, ' get him out, it's better 
for you, lor your busine88, for the ill
dUBtry, and for thn"weak sister" him
self. 

T~lriff 'InforIilation Surveys Series 
Articles in' Paragraph 191 of 1913 Tariff Act-Prepared by Federal Commission for Use of 

Committee on, Ways and Means in Congress-Covering Herewith Macaroni, 
Vermicelli, Noodles and All Similar Preparations. 

After months of study and nxtollBivn 
... ,nr'lh into tho conditions affecting the 
Inanufllctulr( and distribution of alimen

postes in this country, tho United 
tariff conuniBBion has prepared a 

for UBC of the _ committee 011 

~III'SllDa menns which will recommend a 
tariff for action at thn coming BCB

of cOllgreB8, 88 follows: 
Surveya S\IDIID&l'1 

Macaroni, spaghetti, vcrmi'ccUi, noo
and similar alimentary pastes 'are 
from hard glutinous wheat. ' Dur-

01' mncaroni wheat, which is extcn
produced in the Dakotas,. lIfinnr

alld Montana, is preferred: In 1900 
inmnlorts supplied ncarly all of thc do

nceds. Since tha~ time, coineid· 
with the ineroasc in thc production 

durum wheat, tho manufaeturn of ali
pnates has greatly expanded. 

produetioli'in 1920 approsimated 
pounds, which is thc 

ramlOUllt of domestic consumption. The 
~lllren.se W88 especially pronounced dur

the war, when foreigu supplies were 
available. In 1914 (latest data) 
were 373 factories, with all aggre· 
capital of $8,674,000, engaged in 

manufacture of macaroni and other 
jllilmen'tary pastes. 

Alimentary P88tes afford tho chief do· 
outlet for the crop of durum 

.'Ileat, which has increased from 60,000 
~ulsh(,ls in 1901 to 40,000,000 bushels ill 

This wheat is a drought' and ruat 
4r'erril!lal~t c1aB8 grown in regions where 

classes of wheat are I_ profitsble. 
large l"art of tho crop is exported, 

to Italy and . southern Europe, 
somo quan~ities are used for blend

purposes. Tho d!lJlllllld from domes. 
maufaeturers has provided 8 more 

market for durum. 

Italy's consumption of these has been 
roughly estimate,l at 50 pounds per an
m:m per capita. Defore the war her ax
ports of alimcntary pastcs reached 150.-
000,000 pounds, most of which WllB sent 
to the United States. While Fl'lIncc, 
China, and Japan produce considerable 
quantities, these countries export rela
tively little. Comparatively small ship
ments of oriental pastes, especially of 
noodles and vermicelli, arc imported, 
ehieRy for the I1BC of our oriental popu
lation. 

During the world war the imports 
rapidly declined. In 1918 imports for 
consumption amounted to only 661,681 
pounds, mORt of which came from the 

chine proeesscs predominate in the man· 
ufaeture of the exported Italian product 
just as they do in thiR country; hence 
diffcrenees in lubor COKt arc not of dc
cisivo importance. As much of the pro· 
ductien is manufacturcd by wh~at mill
ers, the Italian producers are able to op
erate on n closer margin than American 
manufacturers who manufacture only 
macaroni. Besidcs the Italian industry 
is nationully organized and buys and 
Rells collectively. 

Nearly a fourth of the Italian wheat 
reqniremcnts are ordinarily imported. 
The prcsent foed .hortnge limits both 
the quality and quantity of edible l"a.les 
for export. 

MACARONI, VERMICELLI, AND ALL SIMILAR PREPARATIONS-SUMMARY TADLD. 
Valuo Valuo EqulvR.-

Domestic 
production. 

Pounds. 

Imports tor 
conllumptlon. 

Pound". 

(lmporta Amount per lent ad 
(or con- or unll or valorom 

aumptlon). dul)', qUllnllty, rato. 
Por cent 

1910 .. .. ... .... 1 200,000.000 118,817,376 ",.898,771 '1.782,260 '0.041 38.38 
1911. ... . . .... . ........ .. IH,687.H9 '-,859,804 1,120.312 .042 35.40 
1912... . ... .... . . ...•. .. . 108.348.166 4.745.109 1.625,223 .0U 34.25 

Year. 

1913. ...... . . .. .•.. .. .... 105,828,633 4,889,854 1,681,429 .046 32.48 
~~\t ........... I 300.000,000 1~~,:!~.:~~ ~:~i~:;g~ . l .~:~::~: :~~: U:~~ 
1:~;::::::::::: :::::::::: 2i:~~~::~ l'~~::i~~ I 2~~:~U :Ui li:il 
~:~~: : ::::::::: :::: :::::: :M:;:~ ~::~~~ ::~~: :099 10:11 
1920 ..... ...... I 450,000,000 821.460 104,236 8.2H .128 7.9t 

: ~~I~~~~~Y pastes ,..'ere dullnble at Hi cents per pound tram July 1 to Oct. 3, 1913; the bnl
ance at the )'ear tho rate was 1 cent. 

orient. In 1920 they were 827,450 
pounds, valucd at $104,236. Our im
ports for consumption in 1910 were 
118,876,000 pounds, valued at $5,724,-
708. Of these imports o\'cr 90 per cent 

came from Italy. 

GENERAL INFORMATION 
Par. 191. Macaroni, vermicelli, and 

all similar preparations, 1 cent pel' 
pound. 

Description 
Macaroni, a preparation of hard gluti

nous whent, in differcnt forms, is also 
known as vermicclli, Rpoghetti , Italian 
pastes, and, when eggs Ilre used, as noo· 
dIes. The cntirn group is commonly 
designated as" alimentary pastes," mile· 
aroni being the most imp0l1unt .. 

In the distributi,i'n of thn domestic 
IInish~,d product there i8 a distinct trado 

!' package goods" and "bulk goods." 
package . goOds represent appro"i

"\J1latelj two-thirds. of thn total amount 
is eori~ed by AmericallB, while 

bnIk goods are, alin08t entirely con-

Difierenecs in qunIity, in the cost of 
raw material, and in the coat of ma?u
facture arc the chief factors affectmg 
competition of It~lians wiUl dom~tic 
producers. The Italian producer ellJ?Ys 
the advantage of superior raw matCl~al, 
more experience in manufacture, and an 
established rel"utution. While only n 
relatively small part of th? impor.tetl 
Italian macaroni is of superIOr quahty, 
it brings gcnerally a better price than 
docs the domestic product, because of 
reputation and because of the p~rCl'Cnce 
for the Italian product particularly 
among Italians. In the cost of ~w ma· 
terinI whicll constitutcs approxImately 
one-h~1f the cost, Amerienn produ~crs 
enjoy a considerable advantage. Agalllst 
. may: bo . set off lower costs 

Alimentary pastes arc gcncrlllly mnde 
from durum scmoli111l-the milled pro· 
duet of durum whellt. (Onc bushel of 
durum whent yields IIbout 32 pouuds of 
No.2 semolina.) The flo1l1' of durum 
wlleat and sometimes of ordinary whellt 
is nlso uscel ns rllW mllterinl, especinlly 
for blending Pl1Il'ORCS. Too Inrgc u pro
portion of 1Iour results in a poorer grade 
of the finished product. Semolina or 
"purified middlingH " may be dcfined liS 

Il white granular product frM from 1Iour 
and obtained by thn "gradual reduc-

jwnecl ~y Its.Ii8ll p.opulation. For-
c~Dlpeltiti()n ~ con6nec!-lI!'lely to the 

mi!l~i})g. ; Durum 1Iour, 



a by-product obtained in the manufac
ture of semolina., is largely exported . ' 
since there is only a sma1l domestic de-
mand for this flour. 

. DOmBBt.Io Production 

Production of dura .. " wlwal in Ihe 
United States.-The very large incl'Cll8C 
in our manufs.cture of macaroni during 
the past two decades has been largely 
due to the succC88fu\ culture of durum, 
a hard spring whcat, in the northwest 
prairie TeWOIl.. It was introduced from 
RUBBia, its largest producer, and is also 
grown in the Mediterranean regions, 
principally in southern Italy, France 
and Algeria. 

Durum wheat is partieuiarly adapted 
to the semiarid northern groat plains 
IUld the subhumid prairies. Because of 
its drought and rust resistance character
istics durum what out yields, in parts 
of the Dakotas, l\[ontana, and Minnesota, 
the leading varieties of common spring 
wheat, by at least 2 .bushels per acre. 
(J. Allen Clark: Durum Wheat in the 
United States.) Its production has rap- ' 
idly increased from 60,000 bushels in 
1901 to about 7,000,000 bushels in 1903, 
and to about 40,000,000 bushels in 1906. 
Since that date production has fiuctuat.. 
ed, falling DB low DB 16,000,000 bushels 
in 1911 and rising to more than 50000-, , 
000 bushels in 1918. Early production 
increased so rapidly t,hat the develop
ment of a milling market did not koop 
pace, as mills were not equipped for 
grinding it profitably. At flmt, there
fore, the price was always below that of 
common wheat. Since 1912, however, the 
average price . or equal gmdes of durum 
and northern has been nearly the same. 
(Ibid.) In more recent yC&l'8 because of 
the incronsed demand for Amcrican dur
um the best grades of durum wheat have 
occasionally bcen at a 81Dall p~mium. 
Approximately one-half of the crop is 
exported chiefly to Italy and other Euro
pean countries. Of the balance, part i. 
used for the manufacture of macarOni, 
and the rest by American mills for mix
ing with other wheats for bread floum. 

Durum wheat contains a large: per- ' 
eentage of nitrogen, or crude protoin, 
than any other class of American wheat. 
This is one reason why durum wheat is 
so desirable for the manufacture of ali
mentary pastes (Ibid.) To. produce the 
best quality of macaroni it is essential 
to have a semolina, or meal; produced 

. from -a hard - The les-
of the 

. , 
boiling or to stiek together in a pasty" 
maIlS. I",.-In 19i 4 t.he'''cstIU;lil'hment~ 

Tlw lIletllod of Ilianufacturing maca- facturing alinientaiy pastes be 373 . . num ~ 
roni.-For the best quality of macaroni , . WIth. an " aggregate eapital of $8 
it is esaentiaJ.to have a fresh semolina 674,000. " The value of raw t · " •• ,, ; ha" • ma enala 
or meal produced from a hard glutinous , U..:u m t t year. was $7,938000 
whcat. Semolina gmdually detoriorates . the value · of the fiiUshcd prod ' 
ufter milling. Soft wheats and ml'xed $12884000 'Whil ' IIct Waa 

1919
' , o· . - e census figu res for 

wheats yield Icss semolina and a poorer . are ' l1ot yet · available it· . 
grode. In Italy the best macaroni is certain .~~t ·the. iIJdUiltry h'as e~~a~~I~ 

. made from' blending gi-adcs of aemolina ' ~tly IU the last few yeal'8. It is ea. 
obtnined from "taganrog," a Russian· tU!llIted f:hat .there are now at lenst 550 
wheat. Russian' wheats have a better separate manufacturing establ'lsh _"_' . ment~. 
and stronger gluten than the American' (~~ort of l'l~?,onal AllSoeiatioll of Mac. 
wheats. • ' _, ' arom Manufacturers.) 

The processes involved in the manu- Geog~ajillical' di.ttn'bution Th 

f t f
· • . d . - .- e l11ac, 

ae ure 0 , ms.ca.rom and other allmen- ' a~m m ~Btry; ,is jlOIItored in four dis. 
tary pastos are comparatively lII·mple. tncts about. as follows F ' t h ' 

dl AtJa 
-'" . : 11'8 , t e mid· 

In brief the operationa consist of niwng, e ' ; ' _ n,h~ coast area reaching from 
t~e' semolina, meal, or flour thorough)>: Bal~?,re ... to Boaton; second, the trio 
With water and working it into a ' still ,angle I~eluded by: BuJfalo, Pittsburcb 
dough by mcans of a kneading ,machine .. · an~, 9lev~~; .third, the centn.1 wcst, 
The dough is then pressed through dies m~ C~IC8go and St. Louis ' and 

. which give the desired form of ps.ste: ~ foilrth, California. ' 
The long cylindrical tubes are dried by " "I:1ul :~idiil~:~t1antic coast area is by 
hanging on spikes and rods. and pIs.ced: far, ~ .. lIl;ore}~)lortant ; it contributcs 
in dryiug rooms or in Italy out rif doo", .approx1D!ately': tw~t\tirds of the total 
One of the tests for high grade ms.caroni , ~.~uct~o!,\ It is in this area that for· 
in the early days of the induatry waI ,el~. CC!mP,lltition is moat severe. In nor, 
the ability of the paste to hang togeiher IIIIil tim~Ii ' the intermittont arrival of 
while drying. ' lal'8!l'~~1IlI,~' of foreign pastes at BOll-

When macaroni is made out of the bet.. tonf · Ne" J ¥ ork and 'Philadelphia is a , 
tor grndes of semolina, produced from ,senous, factor in the-domestic market. 
amber durum, the finished produet is ,.' .'l!~~Ory ofi IAe 'indll.tlry.-Mncal'Oni 
clastic and hard, possesses a soft, yellow prod!lction' lni·tlie United Statcs stnrted 
color, and is rough in texture: It breaks en, i!- ~~I scalq. nearly 50 yeal'8 ngo as 
with a smooth glassy fracture. The maca- a "h1;)ne" indust~": It was 1I0t until 
roni can be kept almost indefinito1y with- , • 1900 I.~~t ,the,induatry assumed commer· 
out detorioration, which makes it a ' cial" !!Dpoi1iJnee. ', Since then it hns 
con~enient article of food. gro~. rRpidly and, during the six·yenr 

Alimentary pastos in ge~eral a~ Bold period i.1914-1~0, has. enjoyed sole 
under two general _ elll.88iflci.tion&- sC88ion,of tbe domesti.c market, the F:lllrn .• r: 
':~acks.ge goods" and "~uik goods." pes.n war, having , eliminated practically 

( pack.age goods" refer to produets iii: a~l f~~iri .. ~o~petition. 
closed m small 6, 8, .10, 12 or .16 oUnc'O ,i Produclioll mid COlllumplion of lIlaca-
pac~ges. "~ulk goods" l1lfer to prod- I-o",.-;-In 19~4 production was estimated 
lIets mclosed m woodsn or flber contaln- at 3QO,OOO,000 ·pounds. In 1920 it WDB 

era holding from 2 to 22 . pounds:) ~u~~ycl.~i!"ated at,450,000,000. (Re-
Packagegoods are usually lighier in . \ • pori .of N!lti~na! A.al!9Ciation of lIIolearoni ' j 
col~r, sortor, and are consumed 'almost . lIIanul,~turers.) 9f the last amount 
entJrcly by Americans. But ' ''bulk ~~u,t, two.thil''dIl is CO~8Dmed by Amori· 
goods" are yellow (usually artificially . ea:na · a~4 , o!te-t!iird by Italians in whose 
colo;oo, w~e~ attompting ' to imitate;' dlet . theae)p~ are very important 
Italian Y'"'letlcs) , tougher and 'are COD'" The. is a, natural connoisseur 
surned b.( tile Italian ' . " J~! ~ many different Ionm.,II" 

large propOrtion of . ~~;.. ". 
roni " is 'arti1l(ililll . . "".' . , Y Where · . domtestic: inlieilroni 
much color· is tiBed~ . , • 
purposes, and 
supposed 
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ito,l\1EANS MONEY to you, be~ause it produces 
deliCious Macaroni and Spaghetti with that rich, 

'gQlde~ color you want. 

',It MEANS MONEY to the dealer, because Mac
aroni _and Spaghetti, made from SEMOLEON 
'satisfies,'strengthens, and builds up his trade. 

' . . 

' -" . 

, It MEANS MONEY to the consumers, because the 
high Quality induces them to eat more Macaroni 

. ~nd Spaghetti-the most Economical of all foods. 

-. -
.· 'Ij·Sh~e · Bros & Wilson Company 

Minnesota 

, 
~ , ' .. 

Minneapolis - -

No. 3 Semoleon 

Amberole 



~ .~- '. . ,', , ..., , 
gato moearoni cxports, ' 90 that dcllni~ tion in dnty from' llh c,ents to 1 
stotistics con not be given. pound, effective Oct. 9, 1913. turer a prestige and God 

The world war practically eliminoted which is a formidable barrie I' t: 
Foreign Production imports except f[,om the orient. In 1920 itors. So great hDB bCen the 

Macoroni is most extensively produced , total imports were but 827,450 p'ounds, for the Italian .made product the 
' and exporle<j by Italy, whose per capita valned at $104,236. -', ti!! manufacturer, hos found it 
consumption is obout 50 pounds per an· Of our imports from 90 to 95 per cent necessary ·, to .have , his bUlk 

, num, exceeding that of. ony other eoun· come from "Italy, 2 ~ 4 'per cent from packed , i';1 eaBCB resembling thlTelacaroIll 

try. Prodnction is also important in France, and the 'remainder from Spain, cDBea, and th'o box "dreasiI"," 
-I • \ b I 

France, though little is exported. Ali· Chino and Japon. Tho trade from thc per ,and la~l , c,onform to the 
mentary paatea to 0 much lcaa dcgree are oricnt differs from the European"trade, in the must minute detail. The 
manufactured in China ond .rapan. in that 11. I!irgo proportion is noodles, . of the Italian prooubt seems to 

Italy's macaroni industry has . out·eontaining eggs. The bulk of the im. well founded bccauBe of the very 
, grown its domestic supply of the raw ports enter ot Now York-Boston, Philo· supervision which has been given to 
matcl1ol, durum wheat, which is exten· ' delphia ond Chicago ranking n~t in im: expprted ' p~duet, although not all 
sively imported from RUBBio and the porl4ncc. . I ' po~cl I~!an macaroni is of .the 
United Stotes. The most important Cen· Prices quality, while nearly one-half is 

. tel'8 of thc Italian industry nre Naplea The wholC88le price ~f pa;-kage maca. reially ·c!llot'ed: . 
in the south, and Oenoo in tIie north. 

toni (16 ounces) in the' northeastern P!U'1 ,of tho superior quality of The Noplcs district exports approx!. , 
port of tho United States increased from Itoiian' 'product is due to thn usc motely 60 per cent of the Italian ex. v 

9.5 cents per pound in January 1913 to semolina:milled from RUBBion or ports. Before tho war it contained obont 
16.6 e~nta per pound in December 1918. Afrj.,~r wheat, which is supcrl'or 130 factorics, operating 365 PI'C88C8. . ' . , 

Th 0 rod · . Since 1918 pri~ hovo gradually de· . Aineric,oit, .m~e semolina. The color e cnoa p uet IS rated 8S sup en or _ 
in qllOlity. Tho Itnliall industry' is clil!ed to the present price of 11 centa more. intense; and the gluten content 

.' dividcd into two groups, those manufae: per ponnd. . .' .' ,.' '.' . higher; :Hav,ing. more Bevcre 
Adcquate information to diSCus8 the " . to meet; ' i: e:, oeean transporto

W

t"io'Un"'u,,", turing for c.'<port trado and those ma'!u· 
facturing for home consumption. Oen. relative difference between , ltalilU\ and :' , handling, the :Italian manufacturer 
erally tho export manufacturers ore alao domcetie llrices is not available, How. ' oxe,reiaes greater coro in preparation. 
wheat millel'8. .' ever in 1~13 the price of bulk ·macaroni Ra~ ni~ierial represents apl~ro :'imatel 

Tho drying procesa is ono of tho most f. o. b. Napl~ averaged from ,4.5 to 5 lY'one.hlilf of tbe total COBt. This 
, vital operotil!!III connceted with the suc. Cct.lta ~er pound. In the samo period 'our producer a decided advantage, 

cCBBinl production of macoroni, as well pn~ea III tho northeastern part of too the larger pUt' of durum wheat used 
as of other alimcntary pastes. When de. Untted dStates averaged about 7 centa Italy must be 'imported, portly from 
. ed f per pon . U 'ted S . Sign or export the product must be . ~ VI .. _ " ~' ', t;atee. ,Vhen, h,owcver, 

very carcfully drilod to stand n longer --~ obtains, thO' bulk uf her raw mnilerillli 
carriage. In Italy, capceiolly in the In 1897 the duty was 1% cep.ta per . from ~~iIien, RU88ill and 
southcrn port, most of tho drying is done pound. This duty 'was effeciive 'until ,'!Africa; t this" advantage is greatly 
in the opcn air. Natural drying, which 1913, whcn it was reduced to 1 cent per , duc~d: I. " . . ,-
is preferred, requires about 10 days, and POWI~. , During t~~ pcriod of'1897 to ,.,. G~n;~I~ ~~~nkin~ the Italiun 
artiflciol drying about five days. Snn 1913 Imports contin~ally increased: In facturer e'mploys moro hlUld labor: 
dried macoroni is said to be of better the llsenl year 1914 Imports reached the ' th ' Itali .~ rt f t 

h' hest Ii e an expo manu ac urera 
strength and better appearance. Ig , gn~e. During nbout nine leas and leas on hand metJlOda and 

The inanufacturo of v.crmiecIli and 1110nthe of. thIS ycor the lower duty 00· . using machines 'on 11 much In.rger 
nwearoni in China is an enormous indus· taincd. Wit~ sO'short a period it haa not$ : The' " ' rt ' ' . f t "orTeBPorl~ 
t ' . . d ' bee ' bl to d' . ,~o manu ac urers .-
ryan" IS corne on almost entirely by n ~0881 e. cteronne ,vhether' tho quitii cl~ly . fu 11.' CI'088 section of 

hand. Wheat, beans and rice provide large ImpOl'tatlO~I'O~ 1914 resulted solely entire industry, as thoy have mnny 
tho ,principal flours used. Chefon is the froID the reduction III duty. . -ill . II I cs. Then DB 

• • ,# I m 8 as we as argc on , 
center of tho industry in China, and Competitive ConditiOlll moSt C88C8 the Italian manufacturer 
there the vermicelli is principally 11. While mocoroni has heen made in tho ' export' ls 'also 0. miller; the Alnerico'l 
green bean product. HankolV, Amoy, United States some 50 yeal'8, not until manufacturer, not 0. miller, is unable 
on~ Swatow are alao important produc· 1900 can it be said to hove attained tho ,'operate on Os ' small n margin of 
ing centel'8. In 1918 Chino exported status of 11. nafional industry" Since ' .. Tho Ii~iau miller c onducts two 
24,317,000 pound. of vermicelli and mac· 1900 the industry hDB rapidly cxpandc<I. tion&-milling wheat in tho p"Bpa,ro,tio~\,: 
aroni, v~lued at $1,816,419. In 1914, approximately. tWj>-thirda of ,do- ' cif 'semoliila and itR byproduQta and 

Importa ,Into the ' United States meatie require~cDts ·Wci.iiof' ·Il~1!i e ·'m~; in.~ ,al~~ii~D-."p'~!e8. ' Moreover, he 
ufoeture. , Dunng the last si!c YCAls ,the' situatadJat 'the"8C8biIard: , Tho raw 

In 1910 this country imported 118,. indus~ .hos eomJiietely~ liue( dollleeUe .,., teriai, ~Jleai" ris, ' imported to and. 
817,376 pounds of macaroni 'arill slimen, needs. ,,", ; .:.' "; 7'." , ' ' ' flniahed proaitiii' iitacaroni ' is eXllortedl", 

tory pastes. ImporUI until 1914 varied Competiti~e~ondiii~~ rongbjy rela~ ' from ib~: Bame ~IMi, thui,' greatly 
somewhat, but. never fell below about to: Difference in q'uality between dobte..: ' . • ' J of opera,tio:n. 

·~'J'~p;0~u~n~ds~~p~0~n~n~ds.~~jl~n~I~91~~~~~;:9~'8~7~6~'·~-~iiti~e~ ... an.,.dra~f:~re~ign~:~m~a~caroni'~~'~&'~'~" ~~~~~~~~~~~~~;i~;;t~!~n:J~';~ 
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COMMANDER 
,; 

SEMOLINAS 
,DURUM PATENT 

,and 

'FIRST CLEAR FLOUR 

, 
, " 

, ., 

, Milled' from Amber Durum Wheat 

'Exclusively. We have a granula

tion that will meet your requirements 

Ask For Samples 

:o:C()lnmander Mill Company 
"., . . MINNEAPOLIS, MINNESOTA 

.;' 

It\' . 
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especially in the whlire 
more thnn 60 per cent , of the exporta 
originate, haa favorable eonditious in , 
out-of·doora natural drying. , Then, 
again, the Italinn industry is organized , 
to buy and sell collectively. ' 

("Toat methods, Insofar aa they control 
trade by avoiding unprofttable competition. 
do not .eem to m •• t with dlalavor In Italy 
as r.gards mUttng bu.ln .... " Pubttc •• ntl· 
ment seems to sanction luch restratnt DI 
trade as witt produc. an ad.quate proftt to a 
mnnufacturer even of toodatufl'l. Llkewtea, 
the purcbase 01 suppttee Is controtted. Wheat 
Imported; varying lrom 30,000,000 to 60,000,· 

, 000 bUlhele annually, Is largely lupptted by 
ODe houae. which more than any other one 

\' concern may be said to control the aspertl 
. of wheat from Ruula, with a similar doml' 

• natlng loftu.nc. In Argentina. , Mitt ... do 
not bave to pay for wheat on arrival or In 

, ad vance • • • but are given what Ume and 
credit th.y require by th. bouee lupplylnl 
the Importa. Competition In the purcb ... 01 
Importod wheat doea not exlat. It. II profit· I 
ably r.gulaled," Comm.rce R.porta, April 
1, 1909.) .' 

The Italian import duty on ,wheat ' is 
0.66 of 1 cent per pound. If the pro
duct is used in manufacturing macaroni 
according to government stnn4ards, this 
duty is refunded. In addition, the mil· 
le'r gets the by·preducla from manufac-

usc foreigii wheats for' export."· ' 
, ' ' Tari1r O~ODl'~' 't~e mainland and 

Our developmeni of·macaroni making • Sicily and Sar. 
baa boon cloSelv a\Iied witb' our "SUccess· however 

.. , .' - h" ,AI the tlOln~ 'I: 
"ful production of· durum w eat.~ " ~~'·"'~~-'~f;f.~~~~: ~" . though & la..go,part of the duruin \1 of the eoun· 

is exported, i the' ' ' " ;~ ~W~~[~~~itt~~b{1~~~ be kept in \.dustry hos' been . ,;~, only to mako 

in,g i~ price .• _~~i~ IJai ,~~ .~ ,,;v~i):,.P,r?; .~'~!';~:~~i~t:~l;~:f.~~~ used on an nouneCd effect upon agriculture in eer- , ' the macaroni 
tain sootious of tbe wi northwOOt . . In ' 'wheat crop of 
more recent years approximately 3,000," " • from 3,800,000 
000 acres have been devoted to durom .. latter figure was 
wheat. ,. Part of ' thi8~ area rep_iii;: . year 1913. There 
new land 'wbi~h 'iin ~ot l!rOOuce.other" ;: of each y~r 
graius" nnd , th~ 'balanco'" w '\.repIjl&d,," with the quan· 
other spring wheats whicl( do.not 'yield ':. year (see 

" .' . ,,;, -, Sept. 20, 1920). 
80 wcll aa durum. ,. <l 

. The pref~rence Ita11~'~:~~;~i~1~~~~t~~~~:~ to 1920, inclusive, 
'tion lior Italian:' ;; in Italy hR. 
.firMIY· .~~biiabed: , tons. 
~ '~~~ to~ 

" ' Therefore, & not direel· 
, duet willli~ely ,have with 'bread 

on the amount .lmIioi-ted. at relatively low 
, , is estimated that 

----------~-----_.-...;....--'-::-.,...:..:::..:...--...::.-..::;,,-J. will be heees-
MACARONI, VERloIICELLI. AND ALL SWILAR Piu:PARATIONB-DIPORTS ' ~/,~~~~~~~;D~j~ 

• (li'I8CAL rEARS) • - .. 

--1110 --' 1tU~ ~ Imported (rom 

Pound. 
Italy .... ....... ... . . .. 108.15o.C21 " ,'1',111 
France ...... . ........ . C,Ul,'IS! ' J01,SH 
Spain .. .... ..... .. .... Ua.'I" tU' 
Japan •• .. • ••• •• •• •• ••• C'I:'ll. - 11,'10 
HonlkoDI •• • •• ••• •• •• ",100 ',W 
China • • • ••• • • ••. • ••••• 'I,C05 '.JI0 
Cano.da ••••.••• • • •••••• '.01' 111 
All other.. . . ••• . •••• ... 10',111 T,1I1 

Total •• •. •• • ••• • ••• • 111,:11.801 C.'II,lll 

Imported (rom --18Il--

. Pounds 
Italy •• ••••• • •• • • ••• • •• 10:.0riO,0.8 
France •••• • • • •••••••• 3."CI.'15 

, Spain .... ... .... .. . ... ''''.11' 
JapAn ..... ........... 181.740 
Honlkonl' .. .... .. .... at.nc 
China •• • •. ....•. • . • •. • .. •• tlS 
Cnnada .... . ,......... l,CU 
AU otber. . . . . .. . . ... ... %01.C17 

Total •. • • ••• •• • •• •• • 108. rioo.1152 

•• ,.u ..... 
m.m 
11.111 
11,01'1 
' ,112 

, 1,171 
II 

'1,0$11 

UII.m 

Iruported from --1.11--

Italy .. .. ...... .. .. .. :. 
P'ranee . ..... . ...... . . . 
Spatn • ••• • •••• • • • • • •• • 
Japan ..... . . .... .. ... . 
Honl kortjE' •••• •••• •• •• 
China ... .. . .... . .. .. .. 
Canada . : .. . .. . .. : ... .. 
AU other •••••• •• •• •• •• 

Pound. 
%0,221.'0. 

'18,111 
117.111157 
nl.2C1 
lCl.051 
1\\001 

1,950 
21,!S' 

'1,411,1'0 
61.U' 
11.'01 
10.111 

1,111 
. 1."01 

111 
1,10' 

Total .. ..... .... .... %1.T8111.102 l.m.CI~ , 

Imported from , --III~ 

pOund. 

..... .. ,. 

Pound. 
JOI.7C7,1" 

1 •• ot,'1T 
111,114 
611.1CO 
",6CO 
'I',11t 
I.IN 

" ~ 

'~lJo.lfi 
1U.CIe 
1I.IOf 
It.ttl 
!,las , -
J,au 

!Ot,IJO 

lU.'I71,ll' 

II 
11.nI 

f.I".IlI, J: iOicuitui 
:1 .," 

--uu-- ' 
PoundJ .' ,. 

1I1.ISII.'" "."Sl,i '7 -
',911,171 . 11",820 ., 

111.'11 lUll 
11',10. .. ,1',&1'1 
11.7" I Ii.'''' 
11.111 1,151 

JOC,UI '.nc 
JO'.US 7.1~1 

UI,UI,.11 6."I,lU 

--1111--

PoundL 
• !.411.'10 17'.'11 

1".111 
CH,OU 
n6,111 
lI.m 
•••• 7. 

!I 

3,41%,603. 

III.'" ,II,au 
11.461 
10,07'. 
lO.m 
' ,151 Ut., 

U 

'. r '~" 
--.1I!~ .\, 

Poun4.. .,,~ . ... ....... ..... .... ~, 

. PouncJa. l 
... fU .• ~. 

· ·; ··· · · · · · .. "f~ · 
IUt~ 

m,m 
.... J08.144 

. n.116 
• • '01 

" 100 

... .. .... ...... ... .. .... ... . ....... .. ";' . . ...... .. 

~~i~~rt:~~!~;.~~ more eonstitut· it the year 1920 will 

~;~~~:t~~~~lthe ' Itnlian con· Iil&,ring' only about 200,· 
Of the 3,800,. 

:'~~~I~~~~~h!¥ll8Umelrs, leaving 2,· 
• I himds of the groW,61'S 

[Ii ii'pl~~ t1i'e.i\;·:ro:\vr wonts. With the 
ttiii:~of\!1c'mestic wheat avail· 

!,'tr,~~ll~!~t~!1l'il~uti,on by the 
;,~ ,!tjI:~~!,~ 2,800,000 

totnl nccds of 

• 
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You Want 'Quality 
and Service 

Buy 

mProducts 

Farina 
Semolina 
Flour 

Write or wire for samples and quotations. 

orthern Milling Company 
Wausau, Wisconsin 

.' 
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. " WM gathered:" 'As compara! 
gnt;helred' in naly ,.as that. 'of ,1913- tivcly small harvest of 1920 t1irows upon' ~ 

tons-and. as 'stated abovo. Italy tho neel'BBity of importing tllo 2.-:'" ~~_C1~n,oii(,t,o · tel~Bbli8h ,macaroni 
nv,,,,,,,,o erop .• o~ the pastil? years is ".800'.000 tons needed fro~ w,hent p~ue. which Willi 

cOlnpnte,d a. ar?yn'd 4.690.000 tons. ing 'and' c.,<!,ortin·g countricil li~o .~ho world war 
The.1920 harvest was greatly 'deficient .' United Stateo. , Canada and ArgcntiDa~' ';lla~'lc ,0. R:lllllitill:~'Y{lthe ltalino Dioeoun; 

" " .; ..... a de/ln*ly nsccrtained.production wherO tho exchange vnluo of the lira hM . oyidcnee of the 
3.846.600 tons-tho lowest in -any fallen far belo\v par;. thus sC'rving · t:o:) ; ' • this trade r~· 

01 ....... _ ~ho .period from 1910 to 1920, aggravate ' Itnly's unfavorablo p08iti~n . ' recent order which 
in J;he most unfavorable year. with respeet ta:"intemaiionnl· exebange.. ,· , of whele ' 

" , . 

. , :1 't1 ~ ':.I t1.. ·!ur 
Tariff IDformi~on ·SurveYa'l Sen.es 

(ContinUed tram pace II.) 

~" I~A~:AltO~II. VERMICELLI. AND ALL SIMlLAn'PREPARATlONS-mPORTS FOR CON.si~lJ,p: 
, TION-REVENUE . \. 

• 
Rate or duly. 

I%- cente 'per pound 
••• ••••• ·.40 ••••••••• 
.... .. .... 40 ••••••••• 
......... 40 •..• ••••• 
......... 40 ........ . 
......... lIo: ....... . 
••••.•••• 40 •••••••.• 

1 cent per pound 
1 cent per pound, 

. • les. 20 per cent. 
;~ ...... .. . ,1 coM per pound 

::!:: :~::::> : ~: :::~ ::S~: :::: :~ :: . 
~~'m:: :: ~ (:::: ::::: . :::::: :' ::~~: :::::::: 

, . 

QUllnUlY, 
Pound .. 
n.6H.nr 
85.ltS.610 

118.811.118 
114.687.U9 
108,148,11$11· 
105,S211,632 
21,787.266 

106,407,635 
1,71l 

68.660.881 
22,003.4.00 
3.600.111 

661.681 
60!, 764 
837.450 

Frolll Cub~ (reciprocity. treaty. Dee. n. 1903). 
, . 

\.. Value per to!np"ted 
Duty col .. ' unit or 

Value.~· I~ted. .Q~Rlltlty .. o;"C':::;-" 

1S.9; 9,9'6 ,li460.111 '. 1O.0n 
• 3,676,015 1.rn.151 .041 

4.891.771 1.182,260 " .041 
4.85 •• 804 1.720,312 .041 
4,745,109 I.SU,2!! ~ . .OU 
4.,889.1'" • 1.587.429 .046 

181;80" •. ;..~ 1%6,609 !I' ' .046. 
.' 4,7U,78S .-: 1,054,016 , . .0Ui ",\, ,,, •• !.!II . 

106 ' .. II '. .039 

S,053,9S7 
1,639.221 

266,SU 
6UHI 
68.707 

104,236 

" &65.698 
120.034. 
35,008 
6,816 
MS8 
8,174. ' 

'" I' 
"" .014 

.010 
._ .016 

.0Bl 

.0519 

.1:1 '.' 

. ·HACARONI-PRlCIilS. WHOLBSALE. NORTHEASTERN UNITED STATEe. PER 18.0UNCI'l 
PACKAGE , . 

importatiou 

I ;:;~~,:~~J~;~~: ~~ wheat. The bul . 11 "IiI' ' , I' 

or Italian maca. 
~tatea haa attorded 

\:~~,~~:~;~~ a~ opportunity Ii ~el.ed. The build . 
naturally Increased 

01 the quality 
have 011 con. 

the reentry 
dl.llo.llvo 

• should work 
, again becoming a 
In ~ tbe American 
tI" ~.' 

e.ported GO por 
ahlpped ,Irom Italy. 
lurnlahlng tho greal· 

whl.h takea In Ibo • 
Gragnano, 
thero arc 

prcaees. 
lnlo two 

, 1911 1914 ' 1916 1911 1'17 ' ml."UI:a.lur' tor the eJ:· 
Canu Cent. Cenla t Cent. Cent. c~:t: ~~I,~~~;~~~~~~:~~I production goea 

. (From War IndUltriea Price Bulletin No. 9). " 

- Month. 

~~~\';~;~~ ............... ' .. ... ....... .' ............ . ....................................... .................. , ...... , .. : ., .......... . ............................................ ........... .............. ..... ... ..... ...... . ......................................... . .................. ... .. .. ... ..... ..... ... .. 
................. ~ ......... .......... . ........................................ 

'.6 ' '.6 '.6 11.4 11.1 11.0 :- ft The products of tho 
9.5 9.6 9.6 11 •• \-- 11.7 11 0 • ::~ ::g 9.6 n.t 11.7 11!:0 . ahd Torre AnDun· 

9 6 • 6 
'.6 n.. lUi v.O. -ado aod make up 

. . ..6 11.4 . 16.1 1t 0('" tho D' 
9.6 '.15 9.6 11.4. 16.6 11.0 .1 " ' tor OIPOrt. the ;.. 
9.6 9.6 '.6 11.4 18.0 18 0 '1 
..6 9.6 9,fi ' 11.4 18.0 - 1I:6 '~ more care n T' 
9,G 9.6 11.4 • 11.4 .11.0 · 16.8 of tbo ocean 
!U '.6 11.4 1S.8 · 18.0, . 'I. te .• ~l·. ' .. 
9.6 9.6 11.4 13.1 UI,O ~ 11.. " ~ , , 

:... ___ • _"_"_' _,,_. ,~._",-,,_,._,,_. _,,_,,_._,,_,,_._,,_,,_._,,_. _ .. __ 9,_6 __ 9_.6""",' ,-' _11_,1 __ '_''-,3_-"1_._.0.:,._ · _1::.., .... ,, '. \' ~'~~\"~"~~'~' .nn4 tho;British col; 
MACARONI. VBIUltCELLI. AND OTHER " <, \ "oni08·, important markets 

PREPARATIONS-RATES.,OIJ' DUTY .' lor~ tho ' , 'In 1913. th.., 
101 Tarlrt clulltleaUon or desCrJpUon . Ra:: ... ~ d~!fo:ldb ~ 4 \ ' 1 ," , 

acaronl and vermicelli •• ••.••••••..••.••••••••••••••••• Free. .' . . .... ~:'(p~rt~~~~i~~~!mn~. ~ca~~ro:;ni 1'CaChed 
• Macaroni, vermicelli. and allelmllar preparatlonll .• • ••• ·z cent. per .... J;iOund. . a.tOUil ' l.";' 

...... .. ~o ... .. ...... ... ................................... !!~_per cent ad valorem . . '" 8uuUt 7,· 

........ : .. .. ............. .... ...................... , ... : . I~ conlo 'per ' pound. 000000 American ' 

........ do ............................................. ;... .... 1>0.. ..... .. , ' 

........ 0 .................................................. 1 .... t pel' pound. · · ml~d:~~~~~i~a.u.~~t5.CIQO.Qo'0 boxes. 

Act ot- Pnr 
1883 136 

• 1890 258 
1894 lSI! 
1897 229 
nOB 2S7 
1911 191 

J4lSCE~EOT1S .. ' .. ~ • \ . }.: 

!JNITED STATES DURUM-WHEAT PRODUCTION-RECEIPTS AT PRIMARY MAR~ETe 
EXpORTS. "'1 

........ : ........................... , ............ .. : ... ..... Bu.hel.: lillll~~g .......... ........ ... ... ... .. ..... .. ........ .. ............. ' :: :::~; : :: ' ...................................... .. : ... '.' ............. ~tiH:~i'~~';.; 
::::;::::::::::::::::::::::::::::::::::::::::: ::::::::::::: : ~ 
:;::::: ::::::::: ::; :::: :: ~::::::::::: ::::: :::: ::::: ::::: :':,~ ~Wf:~~ 
: :.: :: :.: :::::::::::: :.:~ : : : :: : : :: :.: :: ~: ::: :.: ~ ::: :'. ::::: : :::: ~: : ~\( 
:::.:::::: :::::: ::::". . :,::: ::;: :: :: ::::::::: ::: :':::':::::: 

.' FROM PURE 

RUM' WHEAT 

Medium Fine 
Ask For Samples 

I 'r, 
':-i~ . 

~. '1';,:< Qhr Location Enables Us to Qyote 
w' - ~ 

Attractive Prices 

.' Our _ Representatives Are Always Pleased to Go 
. . (, 

Into Details With You. 

Get in touch with 

Produce Exchange 
Board of Trade 
Lytton Bldg; 
Williamson Bldg. 
Pierce Bldg. 

Bourse 

New York. N. y, 
Boston, Mass. 
Chicago. IlL 
Cleveland, Ohio 
St. Louis, Mo. 
Pittsburgh, Pa . 
Philadelphia, Pa. 

___ .. _',KSTON MILLING CO. 
; c~OOKSTON,MINN. 

~)~i,;;m·:{~· 



tion as it is imp088ible ~der pl'ellCnt 
conditions for Italy again to become an 
important factor in the Amcrican mar
kct which is being wcll supplicd by wcll 
cquipped plants in tliis country 'which 
produce pastes that compare most favor
ably in intrinsic value with grade of 
goods formerly imported. 

Fish Day, March 9 
W cdnesday, ]\[arch 9, was Fish Day 

throughout the United Statc8. Unques
tionably consumption of fish on that day 
surpll88ed all Jormer figurcs becausc ' of 
the publicity given this national day 
not only by the filih interestl! but by the 
United Stotes department of commercc, 
which took a prominent part in promot
ing the idea. 

In its cfforts to populn.rizc fish as a 
national food the department called at
tention through the preas to' the relative
ly 8I11alJ consumption of this el088 of 
food in America. It is insignificant com
pared with other countries. While in 
America tho annual consumption is only. 

. 16 pounds per capita, that of the United 
Kingdom is 65 pounds; of Greece 52 
pounds; of Norway « pounds aDd our 
~orthern neighbor, Canada, 30 pounds. 

In the cnmpaign of publicity launched 
by the government and fiBhing illterests 
it was pointed out that . fish iy not a 
substituto for meat but rathcr its 
equivalent. It advised that we draw 
at least a fair share of our food frem thc 
bountiful waters of tho country to re
lieve the demands modo on the Ian" 
crops. 

If the government agencies can be in
duced t4 aid a campaign of this nature 
with the sole pUrpOflC of .. evclling up thr 
load" what is therc to prevent elllist
ing the departmcnt of commercc '. aill 
in urging incrcasrd conHUmption of ali
inen,tory pastcs, a highly nutritiou. food 
whose valucs is not yet fully appreciatcd 
by Americans' 

_ Branch MaDager Dies 
. Orv'ai O. Moore, well known Pillsbury 

Flour Mills company rcprcsentative and 
manager of that company's braneh officc 
at Buffalo, N. Y., died Feb. 8 at thc age 
of «yea\"!l. His 10 ycars of consecu
tivc scn'icc, in wcslern New York gained 
him an enviablc reputstion for fairncss 

, in husiness especially among the many 
macaroni manufacturers with whom he 
freqnently came in contact. 

WHAT "COST 
By E. W. McCollough, director Fabrica.ted Prodnctl.On, dep&rtment, Chamber 

. of Commerce of U. S. :, • , ' ,,' ... " ., 

Individual mcmories are ' limited in compl~te" and salable commodity nliU d . 
the number of accurate records which liv~ng i~. to. th~\ carricr for tl'On HPo~. 
they can retain. Business consists of . tallon, ~po.rtil!g ·m usable records 1111 of 
transpiring events, all of ,yhich mnst be the ~al'lons el~~ents which go to "'ako 
properly attcnded to. The 8Olu:':',11 of up these costs. ~cords of CONt. m'e "al. 
tbe problem of obtoinhig reliable records u~blo in tbcm.sc!ves, 'yet it is the uetll:led 
of many transactions without depending infol'}l\ation '~hich they contain, lII'a il, 
upon the fallibility of mcmory has becn able for reaily ~ferenee, that i~ of lIt-
through "Ystematic methods for conduct- most ' valne. :. Accurate informat ion re. 

. ing thc operations of bwiinC88. One of , gsrdi~g".tJie :vario~s elements which go 
the very important matters relating to to make ~P . costs, as contoincd in cost 
busineas opcrations, and one in which records, 'automiitically eliminates II I'bi. 
a number of record. are involved; iu frary, cmp,iIj cai or guess costs which 
,"'It accounting. prevail to a ~rprising degree IIInollg 

As Insurer of ~Ilts many man~faeturers. The co. t system, 
Primarily a busine88' to cxist mUBt like an X-ray picture, brings to light im

mako money. This means that .oine. , perfeet.inte!'l!al conditions and suggeHts 
thing must be disposed of for more than ; pomietion. '.;, " "-

, it has cost. Every manufacturer, thcre; ,' lnoreUeI Prodnction 
fore, is vitally' concel'lled 'with the two \. Ainong "the:~~~;-' ways in which cost 
item&-<lost and profit. The problc~s keeping is an ';U'd to production nJ'e the 
presented in labor, materials, production following: j!, brings to light incffieicn-
costs and kecn compctition have made cias in sistCEl .l'y.CaiJing.to attent ion the 
it ncccssn.ry for a manufacturer to de: cost of ita· operation and point. out 
!elmine and constantly to kno,,: the cost eqnipment tiiat' has becomc inadequate 
of his pr,~uct in order that his busincss . _ by. shoWin!t an ' exccssive cost of produ. t 
may continue to bc a profitoble one, and : coming therefrom; it point. ont cm· 
earn the margin of. profit desired. There ' ployas' wh~ are bel~w the standard re
is a definite dividing line between profit qnired, and pe~'UIits of performances he
and loss, and the location of this divid· ing kept ,,;thln tertain limit. by watch· 
ing line can be and should be aCcurately ing the' a'ccumulatioll of ~ostu. Incl'ca!!Cd 
dctcrmined. production depQndi: largely 011 thc inti· 

For BnalnOll Control , ",mate',k,noivledge tlte management has of 
Cost accounting is an accurate method alrelemerits ' iii ' i18 manufacturing oper-

for arriving at the cost of - l' which :~Can be supplied 'only 
-' ~I, 

I I,U"'" II 1111111111111111111 11111111111111111 II I 1111 1 111111 11111111111111111111111 111111 

A Mes~age to the 

·, ;,:Macaroni Manufacturers 
\; 

" from 

Bar6izi Drying Machine Co. 
II', 

, -, . -

. \,.; 
\ , , , ,. 

, , 

of 

San Francisco, Cal. 
" 

Iml' lllllumll:"'" 

March 4th 1921 

Gentlemen, .- . 
" 

The time for proteotion of your industry is arrived, 

and it 
will be your duty to do all in your power to make remonetration to 

the 

, ' 

Gove'rn'ement for the ohanging of the exs1sting tariff on DUTY on 
'- ' Your Maoaroni' fo the amount that will be fair to your industry. 

Maoaroni -AsSOCiation will represent you personally well at the CAPITAL 

CITY, "a~d ' also if you will decide to adopt the BAROZZI SYSTEM of 

.. ' \,::,::' .~ work for you without WASTE, lowering the high priced 
DRIERS ;' that will 

" ' 

labor ; ~ ,'" ciost, taking less 
, .~ f,:"} , ~! . 

- - " , ' you will be 

space in your factory, and preventing ACIDITY 

put in a PERFECT position to compete against 

'''P6REi'G~ k money for your investments.--. . importation, and ma e 
aNI ith our complete system in 

you oan DRY your MACAR w 

18 to 60 hours . 

do not cost any money, bscause it makss 
of Driers, 

he Manufaoturer. 
Barozz i Drying Maohine Co. 

400 Columbue Ave. 

~ '. . 

San FrancisoO, ' Cal . 



through an adequate cost sys!em. It CIl' • them to produce and do busine88. 
abIes it to establish proper control and normal production retur.ns, competition 

. increase output as warrnnted by the cost ' will force ~Ioscr margins and costs must 
record. " ' then he known. WIlY 110t 11011' I 

Responsibility Fixed The ;nan'lfaeturer wllO bascs' tile sales 
In many plants eonsidemble sums of price of his product on competition with· 

money nrc spent to establish a standard out regard to 'real cost stands to sell his 
practice of operntion. From time to product nt Ii closer margin than he de· 
time certain variatiOlls from the estab. sires and possibly at a loss. Whether 
lished standard praeti'ec ocelli', affecting the margin of the profit is ampl~ or n?! , 
costs in an adverse way. Timely cost the existing conditions arc not known 
,reports showing what is happening, rn· until the dnte when dllmage dOlle is be· 
'ther tluln what has happened, suggest ' yond repnir. 
'immediate eorrcction of such inefficicn· Determines Proflt&ble Lines 

When a bll~it~CS8 ' operate; without ' 
cost system, ) t is in the same positi ~ 

- b '1 - . on 
liS a oat Wit IOlIt a nl<.l <1Cr, tossed 
by the winds and ~ireeted ' by ,uurceal 
olltsi~e 1If, t~ose '~uppolled to be ill con. 
trol, and dnven towards an elld 
is not definito and perhaps not desirCd 

As we cntch up in ProdUCtiOIl n ue~ 
ern of competition will eusuo, nut! wnr 
tillle margins will disappear. In their 
pl~ce will ' come percentages of profit 
cnrncd by 'efficiency and determined bl' 
neeumte e08t rcekoning. . 

eies. It is not sufficient that c.xccutives It is genemlly eonccded that unprofit· , WHAT COflT SYS~ CAN DO FOR 
simply know that expcnditures arc ex- able lines should be discontinued. Where YOUR BUSINESS 
eell8ive; they should be supplicd with in. a \'ariety of articles arc manufaetUl'Cd 
formation to determine c.xaetly where ' in a single plant a cost system offers the W. R. Bassett The ~erican Machinist 
these excC88ive expenditures occur and' only opportmlity for detennining posi· A certain way to bcttcr methodK in 
take actioll, Definite rcspolisibility for lively those lines which arc not profit- manufacturing is' ihrough correctly dc, 
expendituI'Cs as well as the authority to able. Where a sitig\e article is manufoc· signed and ac~urato cost system., which 
make the expenditures should be fixcd tured timely information regarding costs present at frequent intervals all clement. 
by an adequate system of cost account· Call forestall a calamity. of the costs in eorppari.on with the Stln .. 
ing, Tile I'aw and semi·finished materials costs for prcvious 'Jnonth. and lleriolk 
, Overhead, or burden, consists of ex· and finished stock nt'C an important part , There is a definite connection between 
ponse iteiTls which cannot be di~etIy at· of tho assets 'of a company. Officials cost figures and the skill of workmen, 
tributed to some particular proiluct. It who do not properly account for thcm , One instance showed that with two work. 
is composed of indirect labor and mate· with respect to' price, quality and quan· men pcrf~rming the sume operation, one 
rial, rent, eic, Overhead being variable, lity may arrive at a cost lower than is turned out twieo as much ,work ns the 
as rclated to output, and forming a mo· real. This means that profits will be other-which 1M to the diseo\'el'Y thnt 
terial portion of a plant's CXPC1l8C, it is shown as greater than ticy arc. It is ob. the faster milll hod skillfully cOlllbined 
neccssnry that control over these ac· \'iou8' that if dividcnd. are paid on the two of his operations into one, thus in, 
counts be rigidly kept. basis of such profits the enpital of the creasing his ,own production, 

Overhead and Sales Price company ~ilI be depleted, Man or Macitlne 
Control is possible only when accurate, Shows Commercial Acouracy A ,?o~hinel~annot alWll),. do better 

knowledge of the amounts cnteriug into A practical, usuble cost system should work than a man under certllin condi, 
eneh item eompo.ing overhead arc not be complex, but lean toward simplie. , tions. ~ cost system will disclosc whcth. 
known. GUC88ing or estimating amount. ity. Neither should it require an invest· I' er or not it is good ,judgment 01' economy 
of 'overhead, as well as arbitrary distt'i. ment out of propol-ti~n to th~ benefits to il18tall a machine or put a man in its 
bution without a sound basis for the al. to be acquired, It should be considered place. 
loCation, is uncertain and lead. to unex· a pie,ee of ner.cssnry equipment alld I,t may seem t1mt ,!f the cost method. 
Ilected results, Sales price docs not af. treated accordingly; it will return its needed by cvery plant are diffcl'Cnt, 
fect ovcrhend, but the amonnt of over. proportion of dividend. on the m'oney problem of choosing the ,right onc is 
I end d ( . I d b Imid for it, - ' I e illite y an a solutcly affects cccdinl.lly diffl.cult. Thi. is not ncccs' 
sales price, The adoption of a cost system by anum· sarily true. It is, however; mueh bette I' 

-A facto, y manager should have before bel' in any industry, made uniform as for the execqtive to go slowly in chaos, 
' him detailed cost reports showing the cx· to fundamentals, will be found of thu ing new methods; nnd to finally adopt 
penditure8 lleCell88l'Y to producc article8, ' greatest benefit in promoting more hi • . the, OIie which appcals to his common 
With this informat.ion at hand he's in telligcnt trade pmctices, sense" It is casily pOll8ible, in a passion 
a position to notc the variables and put Technical accuracy in costs, cspeeially , for, exact costs, to clirry cost aecountin~ 
into operation the movements necC88Ilry in lines involving nliilUto operat.iolbJ, is to a ridiculous extreme, t1'llcing down 
for their satisfactory control. In this re· not altogcthcr dcsirnhle or necessary, but every fraetimi of a cent to 'Hslait'. 
spect tbe cost system is similar to the costs commercially accurate can 'Bhvays . ,,(::. 1: ,TWo wanilnga 

f I bod ' he r,btaincd, • , ,>.'.." nerve system 0 tIe y, Its function ",; Thcre 'arc two , points, or rathcr Will'll' 

being to transmit information regarding Makes Budget Acourate" in'gi, ' which Are to be borne in mimI. 
conditions ill the cntire plant to Rome Cost systems, both ' as to mimufaetur. Fi~t, :C08~ ,a~eounting is not 81i cnd in 
central individual or body. ing and selling,'should tie in with the "C itsclC "The ·ilim, 'of busitie~ is profits, 

Promotes Intelligent Competition geneml nceounting records 80 that finan. , Cost 8c~ou;'iihg is ,of value only as it 
No one enter8 businCIIII to fail, tut the ei,a~ stntemenb. d~wn will reftect all ,con. , , iii~;t~~ ,!~anufact'ur~; } O' make P\'()lllll,." , 

' ll~ority who lose out do 80 'from va· ' dlttons of the husllle88 accurately; , "', 'The' second' 18 tbat no 
, rious ,causes" but principally, ,because In the making of a .',' ' .' ",' 

ce~~p,!ltit~~J'!.,~ larl~ly costs., .' e~ P,:~~'iJ~0"~~~e~~~~t~~1&~;~~t~ 

" 

W~lton Macaroni Machinery 
. " 

Minimizes 
Manufacturing 

Expense 
Our line of 

Presses, 
Kneaders 

and 

Mixers 
is the result of STYLE F SCREW PRESS 

STYLE K HYDRAULIC PRESS years of speciali- . . ' . 
zation 'in this class of machinery. Every model IS bUIlt to Insure 

long life and efficiency. 
d H d r Macaroni VeImicelli and Paste Presses 

, We make both Scr.ew an ~ rau IC t hin~8 or parts furnished promptly. 
in sizes to meet all requuements. omp e e mac . 

I d saws for stone quarries 
We a.,iso build paint manufacturing equipment an 

Write lor catalog, dating the line 01 maehine. 
in whieh you are inter.ded. 

P . M' W ALTON MFG. CO. 
• • PHILADELPHIA 

1019-29 Germantown Ave. 

CUTTING pRESS 



. intelligently studied, by 'an ~~ooutive " 
who has the intelligebco to translate 
their flgnres into needed changes and the 

" authority to sec that tnese changes arc 
' .• made. ' 

Your Exclusive Property 
By L. W. Mid&, Prealdent of Mida.'s 

Trade Ma.rk Burea.u, ChIcago 
Cop)'t1l'ht 1921 

Mlda'lI Trade Mark Bureau 
Chicago 

, Goods sold in bulk create no prestigc 
," for ' the manufacturer. 

The purchasers do not link thc mer· 
ehandise thus bought with the lIame of 
the maker. 

Therefore thcy fail to form thc habit 
of Bsking for tne product of a particular 
shop or factory. 

Whatever satisfaction thcy derive 
from the usc or scrviec of the articles 
is barren of rcsults. 

Thnt is to say, it does not dcvelop into 
goo(i will. It eauscs no increase of 
volumc of aales in favor of anyone of 

·the manufacturers , whose ~utput is mar· 
ketcd in the same anonymous way. 

The thing to do, then, is to pack or 
mark your goods in such a manner that 
it is casy to distinguish them from 

. others. 
The label, carton, or containcr which 

you adopt for this purpose must parti. 
cularize your product beyond all prob· 
ability of confusion. 

First, of course, the design of thc 
label or container must bc in agrecmcnt 

,with the character of your goods. 
It would not do, for example, to have 

a pickle for your emblem and a coffin. 
shaped containcr, if you arc selling a 
line of chocolates and bon bons. 

For commodities of that sort a symbol 
is needed which carries the suggestion 
of daintiue88 and relish. 

Furthermore your label, token, or 
package must be pleasing to the eye. 
But it must put no burden of details 

. ", uponJhe memory. 
, Ugline88 of design, lack of proportion, 

'excess of ornsment, clumsine88, and 
words without meanin~r anything 
,vhich puzZles or works a strain upon 
the attention-are flaws which weaken 
the elearness and attraction of your de. 
vice. , 

COl\8equently, it must have neatness 
and simpljo,itj;'8Ild it must ,p088C88 dis. , 
,tinctneBS e?~~ to b~ remembered ,with. 

"out ellort.· .... !, . , .m .. t 
... B~sjdes, it ' must 1l01~ ._ .,e8Clmbll,e 

'.- _ ," ~ . 6, 
through ,i'hieh 'eustomers might wande~ : , . , .. and to 
away. ' .. " safeguart! of any sort. 
, Any manufacture~ could attend to ,.You .ean · ge~ a notio~ of\yhat llIls to be 

these matte",! for himself, just. as , h~ d~ne 'in: ~~~!~gard ,from a synopsi. of 
could study law and become. hIB own , the cond\hons to 1!e ~ulfllied in obtain. 
attorney or learn architecture and brick· ing legal 'pryteeti,on fill' labels, print., 
laying and build his own shops. ' cartons, slegans, trade marka anu de. 

PI~inly, bowever, the time which ,he signs. ' 
would have to spend in doing so w~uld ~OPYRIGRT 
be as much wasted as if he were to serve " The . purpoilo of I~bel copyright i. to 
an apprenticeship at watchmaking in ' give~. manuf8ctu~r exclusive owncl'IIhip 
order to fashion a watch for his own of ' the label or. print designs whieh he 
u.e. . U8C8 as th~ decorative feature of n lobel 

In practicc, thcrefore, he finds it ta or package, i ' , 

his advantage to outline his idea;' to thc ' It sho~ld:riot <be COilfuscd with tl'oue. 
arehitect and craftsman and to rely up· mark registration, which does not come 
OIi them to give effect to his idea, within the:sciope' o! the copyright low. 

This is as truc of trade marks and The prlitts :which are entered unuer 
labels as it is of shops and watehes, al· the label ,copy'right staiute include eol. 
though tJie eom'parison may not be per· endara, !,p.OatcJiI, ~angers, eutoutH, and 
cdved ut the first glauce. . .imilar~thing.\ employed in the aum, 

'Apparently it is merely a question of tisemep t'of, a commodity, 
telling an artist what you want em· , AIthough,- eopyright of labels and 
bodied in your emblem and instructing ' prjnt designs is: distinct from regish'a. 

"' .... 0{ ..,. , .... 

your attorney ' to have it registereq at tion of trade .marks, both are done in 
Washington. , tli8 ~ 8aniet..'a~partnient of the United 

In reality it en'taila a complex of ' State' i>~iillli.omCe. ' , 
knowledge and equipment which is the , There i,t iIDother class of copyrights 
re.ult of years of specializing in thi~ - :which'!are 'dofie' in iibrary of congrt'ss. 
kind of work. 'But t~ia' ~108s" is : limited to mal.useripts, 

Familiarity with the multitli?e 'cif d~. " ln~i~ '~, p~pilleis and other IIIn, 
signs already in "ogue; experience, hi , terial of' a ,Jli~et:l\ry and artistic nature 
copyright and trade mark a1laira; skill ' not'eharacteriZed 118 labels and prints. 
in devising commercially suitable labels, Therefore, iil order to o,btain cop>'. 
cartons, ond containers; and the cor· . ' rlglit of lilbC\8 <'snil prints, the OppliCll' 
ordination of these faetoi's in a system ' ,tioM, shoilld be' 'flled ' in the patent of, 
of sel'vice require more time and train. :tice-:.pref~rabiy 'through a registered at. 
ing than the average, m~nufacturer, ,ar: torn~Y. "'l(...:.' 
tist, and lawyer can a1lord to divert from , I ' SlJpara~ application bas to bc made 
the necessities of their businC88, , for e';eh label' or design. 

After your ideas of a desigu-whieh ' Uirually" h,owever, copyright granted 
haa individuality and the pow~r of sim· on ~ne dCsiiili or label may be sprcad 
plicity-havc been worked out to your over a' iri'oup'of p'.,ooucts, provided that 
BBtis£action much remuius to be done, . lio ehange' is nliido .in the label or de· 

The firs; thing to be determin~d is .• s:igrl.,other~i~~!! the designation of the 
, whether or not it conflicts with any de. partlc~~ 'P!~11c:..t: 
sign now legally in USC as tbe excln8ive AND PHRASES 

property of some other manufacturer. ,." Tlle't:la~jll~~llyrigl~t ),a", docs not ap' 
Manifestly, this ca11s for comp,!rison ,. ~ly,.. These arc 

witll all other designs which may have open ;under the trade 
priority of right in law. . ~ . .~ 

How ~all the comparison be made registration fs re. 
lvithin a reasOltable length of time, ~ing ", or 'phr8sc which i. 
that there arc thoUBSnda upon thousands' ' the goOds which it 
of registered designs' : ", ",. '" 

The answer is, through: Ii "IIVAllnm 

service wbich bas a full eQl~iJimenf ;;~;:~~i'~t~~~~~le;:~I:~:~~~~~:~;~~~~: 
scientifically classified records 1in(l,'W.9r1cS~~ ::, 
ers trained, to usC them'-~ith;~(:ciilr8C;r ',1(9~ 
a~d speed, 

• much thatiit milght,;'bil ' !Ills~l\,"i.n. 
Having 

, not .e'l~'ro· ~c!l ' upoJitai 

:' 

. ' 
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-CLEANLINESS 
Guaranteed to Users of 

'Ile ' Franci'sci Macaroni Machinery 
., 

. ~ '). \ , 

.\.. 

.. d Is of presses equipped with many 
", Two new mlol eorth your while to investigate, 

new features we w 

:, . t logue and prices sub-Complete informabC!n .. ca a 'II ' 't d . t InqUIries specla y mVI e . mltted on reques 
, . '" . .,: . 

" 

' - . 
Macaroni Machinery of all kinds 

Made by 

& SON 

IIIIIIIIUIIIIIII 

FRANCISCI 
BROOKLYN, N. Y. 

~J~~~~~~~;j~~:rs Kn ders nnd Mixers. ~j of Hydraulic und Screw Presses, ea . 



good. or contiliners in 
t rade mark. 

Thcrcfore, it is advisnble to join it 
with the t1'8dc mark and to display it 
in HUeh a way as to give it a trade mark 
appcarance. 
" TRADE MARK REGISTRATION 

A trade mark is the trado name, firm 
l;ame, symbol, dcsign, emblem, or other 
token by which good" are known 'and 

\ 

asked for in the markets. 
It must be affixed to tho goods or their 

containers by label, stencil, or other 
means, ill order to be entitled to the pro
tcetion of registration. 

'The mere use of the trade, mark on 
, letter hends, advertising material, or any 

other manner apart from .the goods-as 
in the cue of bank tinde marks and 
others reprcsenting a service instcad of 
tangible merchandise-falls outside the 
federal registration atotute. 

A trad~ mark may consist of one or 
J severOl lJ1arks used either conjointly or 

separately. Its component parts may 
be registered as a unit or as individual 
marks at the dis~retion of the,applicant. 

Even firm names-where used as trade 
. \ marks and not as purelY 'indicatiol\s of 

the source of origin of the goods-are 
within the scope of registration: 

Sometimes the trade mark is the en: 
tire design of the label. This is PCI" 

miBBiblo if tho entire design is of such 
a character that it answers the purpose 
of a trado mark or a distinguishing el: ' 
blcm of t1ui · goods and is not merely a 
supplementary decoration or design. 

A composite trade mark muy be made 
up of a word or words tOb'Cther with R 
fnnciful design or picture. An example 
of this sort is "Auilt Jemimu Pancake 
Flour." "In this case the words and the . 
pieturo constitute the whole f ront of the 
package and are of equal importance 
as the identifying mark of the goods. 

Occasionally it happens that the pic· 
ture or decorative effccts of a labcl dis· 
tract attention from the brnnd namc. 
Thull, when the breakfllst food " Force" 
was placed on the mad<ct, the advCl1is· 
ing of tlie word was joincd with the 
trade mark charneter of "Sunny Jim." 
There was no aBBOciution of ideRs Witll' 
"Force" in the whimsical drawings of 
tho "Sunny Jim." The brnnd nnme, 
being a more or ICBB nbstraet term, was 

, soon forgotten, ' but "Sunny Jim" be· 
enme popular on his own account. Soon 
the brand name lost its selling power; , 
and the manuflicturers wore obliged to 
pocket a henvy.loBs on' the enterPrise., 
, We 

• J., • • 

image in the mind' and· an ' is c:! •• 'rl.·d, 
tion of idcas are unsuitable for trade . Ojil." ,'·" '- ,dians. The 'elephant i8 
marks. ' , ered ill Siam. ,Some of the native 

~t is truo ,that a c~ined word, by dint ' of c.entrnl Australia .exprcBB thcit. 
of repetition through advertisements; , consciousDCas through the kangnr 
can 'be made to stick in the l!Demory of the ,opoMllliJ. ' " 00 
the public as the emblem ' ~f a particu. .' Variations of l'1l.ligion and custolll 
lar product. But tho slowneBB and ex: '_ also to be . taken' into account. For ' 
pense of this proeCBB arc a drag upon ample among the Brahmons of i 
the wheels of businC8B. , , wh~ nun~b!,r about two hundred lIlill ' 

EXPOR~ TRADE MARKS ' ,·~f.the populatiOJl, thero are neurl), 
When it comcs to usillg a trade mark castP.s based Oil differences of ocellIJUtion 

in foreign markets, many things must t rade, or profeBBion. A tailO!' IIIn)' nOl 
be considered. ent with, a shoemaker, 1I0r the Non 

Words which have strength of mean. a Bh~mnker ' mn~ry the daughte,' of n 
ing in English, may b'o wholly without barber . . 
siguiflcnn~e in the language of Mexi~o . Fhigs mid othor insignia of gorenl. 
or China. ' Thus, the term '" Sapolio" ment aro not allowed to be uscd u. 
would be as much a l~·stery to buyers marks i~ fore~gn countries, Such lI'ude 
ill Manchuria as a Chinese idiograph ' marks ,arc_ruso rcfused rcgistration in 
would be to the customers o~ a' gi-ocery • the U~i~ed', States patent offiec. 
store in Alabama. , .' . TRADE' MARK CHARACTERS 

In choosing a pictorial mn,rk it should ' , Of th~ 'w'anufactul'el'B who hllre tried 
be remcmbered that the mind turns lIa. j, ".to Bupplejuellt thcir trade lIIurk with u 
turally toward familiar 'things, :sueh "as ~gu~ 'or, CJ\~rncter or'sollle sort, ollly 0 

animals, the moon, stars, ships, and the ' few hnve"nchicved BUCCCBB, 
likc. Helice, these ~bjects" in all prob. ' " Such ' trado ; mark charaetCl'B u. the 
ability, have becn in,corporated alreiuly, ' '''Oold D~t" twIn;.; the WOlllell in wood, .. .'. .. . .. 
in trade marks. · Thcrefore it is well to en shoos of, ,,' Old Duteh Clcanscl' .. und 

...- .~. ' .. ,',. I 

avoid'them. , the 'sirlilingehef 'of "Cream of Wheut" 
Animal designs may run counter to ' ,' are 'J(i{tiwn ' f~in olle end of America ;0 

erreds ?r ,Prejudices. In China the d~g '~ • \ ~ \ . -
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Thla Motor Driven PACKAGING MACHINE Will Give You 

PRODUCTION and EFFICIENCY 
and 

Inc~ease Your Sales and Profits 
, , 

. ' 

This typ«; is used forlong 
cut macaroru where filling , 
is done by hand. 

A scale can be attached ' 
for short cut mncnroni if 
desired, 

" 
,::-
" . '- .".-.. 

, ..... 

, 

\' It ·scal. and delivers 60 to 80 complete neat, dean packa~es of 
,"'c'macaroni per minute. 

: _::"~:' ~ Re~uces operative costs and uses minimum floor space. '.',;, ~r~~'; ' O:r Combination Se!1lers and Wax Wrapping Machines will help 
. ,, :i c;nl to lolve your packa2lD2 problems. 

. . - Consult Us-
, . 

Jbhnson Automatic Sealer Co. 
-, P. O. Box No. 482 

: BATTLE CREEK, MICHIGAN 

" 



As a rule, however, trade mark ehar
~eters do not survive the period of their 
novelty. Indecd it is a 'question whether 
or not they defcat their aim by drawing 
attention away from the actual trade 
mark nome. 

HOUSE MARKS 
The house mark may be described lUI 

institutional. It concentrates all the 
. good will of the firm in a single mark, 
irrespective of" the variety of articles or 
number of grades Bold. It serves to fix 
the manufacturing company in the pub., 
lie mind as an ill8titution. 

The house mark of the National Bis· 
euit company, with Ii red background 
on the end of the paekagca containing 
its various products, is a noteworthy ex
ample. Its value ia attested by the many 
attempts lit infringement. The company 
haa sueecasfully defended its house mark 
because much care was taken ti> create 
a design of unmistakable identity. The 
appearance of the label may be such aa 
to give the effect of a house mark with
out the addition of a special Bymbol. 
ThuB the ' yellow oval label of Armour 
and Company is instantly recognized in 
Rll the branehea of their packing busi
nell8 as the sign of an Armour product. 

DESIGN PATENTS 
A Bpccial and BepRrate law apart from 

the label and copyright statute governs 
the granting of design patent& 

This kind of patent gives exclusive 
right to the usc, for a stated period .. of 
an originul invention in the configura. 
tion of the package display, Btand, or 
other device not within the seope of what 
is termed a mechunieRI patent. . 

Mechanical patents relnte to inven
tiOIl8 in working machines, implements, 
or devices affixed thereto for the im
provement of such maehinca, in which a 
monopoly is granted for 17 years. At 
the .expiraiion of that time the invention 
becomes public property. 

Design patents are homed for 3%, 7, 
and 14 years, the cost of the 14-ycar 
period being little more than that of the 
other terms. Design patents expire on 
termination and, unlike trade mark and 
.copyright grants, ,arc not renewable. 

Whether a dcaigu pRtent will be al
lowed by the department of patents de
pends on whether or not othel1ll.nve an· 
ticipated the application .by ohtaiuiug n 
patent on a design of liKe nature. A 
seareh is necessary to determine this. 
OLD AND NEW TRADE MARK AOTS 

Trademarks which gave a description 
tb e . goods or whi~h COnltnllRllu 

. . . 
mark Inw of 1905.." . . . to open the Way 
. An exception· was made in cnac . of .~', for . reglst!ation of . descriptive terms 
reproduction of the applicant's signa- , geographicnJ'words, and personall llilnes' 
tnro-preferably in eonlleetion with hi~ ,without reference to the mallllel' . ' 

rt 't . hi hI' III . po ral. w c t ley are displayed, providcII thot 
In the course of time descriptive they' have been in nsc. for one "CUI' III: 

words; ill some instances, were admitted to thesiglling of the opplieatio;1 fOI' tll~r 
, • ~ • • \lI lr 

on condition tl)at they be displayed ill registratIOn. . 
a style of lettering which would impart T~o. 1920 t~lide ,mark ;Iaw e.t Il IJliKhe, 
to thCl~ the effect of a trade mark ra- a ,scparate register .for this el888 of tl'lI~e 
ther than of a statement of the quality of ' marks, kno~ as" 'Register B." 
the good.. lIany valid triidc' marks to II"hi,1 

A le~niug of the restriction as to geo· thero were ,only technical obJeetioll ' \]] I~ 
graplllealnnme8 al80 came to pOlIS. The ' . der the ,014)l!'Y"may be adlllitt l'II to 
patent office apprO\'ed for registration" registration tinder the 1920 st llhlt" 
geographical words, vrovided they did . Manufacturcn.'m"ay now em pI or ' . ,I 
1I0t indicate the place of ori~II ' of the trade m..ar~' j'n' ~~~rt business, \\: I II~~:'~I: 
goods nor deuote some locahty ·where before the" pnssnge of the 1920 IlIw tl ' 
~ hld ' l '.. W) th~ ,,~s "' acquire a spccla repu- . .were rof~'d registration ill sollie of the 

tRlton, ., f.orei~ countries which re(luire II cel'ti. 
Moreover mallY of t~e restrictions fled ~opy o!.federnl registratioll I lI'fo l~ 

were set aside when t~e applicant could gi-anting' similar'p rotcction to Anlt'l'i"lIn 
.how exclusive and eOlltinuous usc of a trade marks urider their laws. 
trade mark for 10 years lIext pree~ing .: . .. ... ' ,.; " '. 
the year of the enactment of the federal " -. Aunt'Jemima Wins 
trade mark law of .1905. .' , The 4 un t ,T~mima Pallcake Flour COII\. 

But tile "ten-year proviso" did nilt '. pany, w~i{ its ' iiifringemcut suit IIgll in't 
apply to trade ",arks reproducing or the BIai .. Milling company of Atchison, 
imitating the national insignia of this Kan.,'in a !I~ision voicing the mlljul'i t)· 
or foreign countries. opillion ' o~ the memlie\1I of thc Ullit,.l 

Also the law excluded from registra- -StatCfl supn;;nc court reecntl)· hll ildell 
tion t· ade marks which used the em- down.: Tile. AllI!.t Jemima 1'01111 111 11)' in 
blem of any denomination, college, aBSO- its suit chafgcd thnt the KaJL'IU" ('Ollcel'll 
eiaUon, or public institution without the had infringed . on . its rights wlll' lI it 
written consent of such bodies. adopted ~ ·a trade 'mark, the pictuI'c of 

Of course no trade mark having-any ' a . male ' Negrq cook, Sambo, hN'II I"'" 
suggestion of scandal or immorality has - iIirough its ' u.e . tIie · laUet· CO lliI'D II)' 
ever boon or ever will be scantioned by would rob' \the<Jemima company of the 
the United States patent office. gOod wiJI whi~h' this ,pieture IUIII gaiucd 

.... .. • .. .. ,~,J " 

THE AMENDED LAW, for ' the company . through years of ud· 
An amendatory federal trade mark v';rtising 'imd, aelling effol'!, with Sumbo 

law went illto effect Mareh 19, 1920, DB ~li~ ceni r'ai figure. 

.. ' 

'The wise . ' 

, 'Tape 
, . . 

'b~d"r for 

nulh I i/ain 

"",' Print,d 

? ... 

• " ;r-\ .. : '(' 
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Build~r~- ;;( M~caroni, Spaghetti and Paste Goods Machinery 
, -:;", I 

• . : ~~r DrI.; n Doudl Kneader 
'7' t. No. 1188 

Motor Driven Dough Kneader 
No.1SS~ 

. 
We build erect and design complete p~ants for the ,manufacdtu~e of mtheca~o~;~ . ' d th t oods We Incorporate In our eSlgns 

spaghettd. ~~th dS ~hkhs ha~e pr~ven very substantial and durable undr test. 
aWdvance " .. m

l 
~-., pOrep' ared to furnish expert superintendencYI and can supp Y men 

e are as , . f h 1 nts 
thorougQiy t~ained in the operation 0 suc P a . 

" 

Three Plunger Vort1ca1 Pump 
. No.~M8 , • 

High 
Grade 

Machinery 
Only 

Hydrau1Jc Macaroni 
Pre •• 1'10.1110 

Horizontal Short 
Cut Presses 

Greater 
Output 

With 
Less 

Maintenance Inverted Tank 
Weighted Ace. 

No.l:1S~ 

Four Plunger Horizontal Pump 
No.9 

. ,'" ~ ~orizO~Wo~:$ M1I~r • 

."-, "I',~ ~ ,-' ~ 0 R ord Run For Quality and Quantity. 
i\'.~ .... Inv.elltigate

f 
Hurd ecl· Machinery For Over 60 Years. 

,' •• ".-"",~<. ,Bwldera 0 y rau IC 

F. Elmes Engineering Works 
. Office. and Works: 213 N. Mor,,':,,1 Street, 

'. CHICAGO, U. S. A. 



Vermicelli in China 
The manufacture of vermicelli, a form 

' ' of alimentary p~ most popular in 
"China., has de,veloped by leaps and 

bounds the past 10 years 80 that it is _ 
'now numbered as ,one of the leading 
foodstuff industrics of that country. 
China claims to be the original home of 
alimentary pruite manufacture, antedat
ing Italian production by hundreds of 

• years. In fact history agrees that 'its 
;m'IUUlfac!tUlI"e aud usc in Europe is of 

. . Asiatic origin, though its developmcnt 
in Italy and France hna becn greatcr in 
the pnat century thau with the Chincse 
since the opcning of the Christain cra. , , 

'':' 
CANTON 

" The manufacture of vermicelli ill 
China gives employmcnt to thousands, 
and millions of dollars exchange hands 
n'nTlually in the production, distributiOl~, ' 

eonsumptiou of this foodstulf that 
sleond only to rice as tbe nation '8 

diet. A study of the commerce reports 
:coveri~g only n few of the principal 
cities Qf China givcs one an idea of the 

-' \". "I.' ." ,_ 

extent ' ~f this industry. Take Canl?n " to~s :in' '19,1,9.', .~ti is interc~ting to 110to 
for instance, while in 1913 the imports that while', the ; ~xporta~ion in the lao\ 
of mae8:roni and' vermicelli reached the named >:enr 0ll)!lunt to only half of the 
enormous figurcs of 4,119,867' pounds, amount mlported' in 1913 the value has 
there has been a slight' decrease al)- . increased alinost three fold. Thus While' 
nllally duo to the develoJlment of . the ~' the 1,5¥ tons"exported in 1913 brought 
home plants. In 1918 it iJ.llportcd ,3,6~3,. - only .$86,0~9: the 746 tons in 1919 sold 
067 pounds and in 1919 'the amount ~f · for $113,364: . 
foreigu made macaroni and ' vermieeliC.· Tho" Philippincs , form the r,rincipal 
W88 1',452,200 pounds, most of which ;, market ' f~r. ,vermicelli exPorted from 

:enme from othcr Chincse ports and 'fro"! • ~"!ci:v, thi,s li~jole rapking first in value 
,Japan. Th'e amoupt shipped from this: , ~f . prOdlicil;B Il!!nt ' to our ~riental island., 

: country W88 very small. ' In ·the matter.. In ~9n ·,th.~ :vermieelli iient to these i •. 
of expOl:1 of this food 1919 W88 the Iian •. \ lands:: amounted to '427,686 pound. 
lIer yenr for . CantO!',' ivhen' 697,6Q1! . val!!.~~ ai) 26;9iQ: " 
pounds left tho port by the 8hippingr'."~(: ". :~." ,~\, 8\yATOW 
routes, 88 compared with 236,267 po~nds . The 'port at' Swatow rank. next to 
in 1913 nnd 639,333 pounds in 1918, in. '~ Canton in tho~amou~t of vermicelli lind 
dicating 1\ .teady ine1'Cll8e in . oxpo:ta- " macaroni importCd and exported. Thcse 

• . • >~-ll " 

han, , .', same." reports, .h~w ',lhat 40,000 pouud. 
AlIIOY " " ,." . ' .,Yero . iinpoJ.1e.)..iri 1913, compared with 

I ,' .• I ' 

The port of Amoy ill an0111er- center 116 • .090 po)!nds:in 1918 nnd only 12,533 
of macaroni and vermicelli production , pounds in 1919; ,vhile the nmount. ex. 
and , trading. Commerce. rcports . shoiv " ported 'wcro" 2,244,993 pound. in 1913, . ~ . , . ; . 
that in 1913 1,5+! tons of this food W88 ~:" 1,668,933 pounds in 1918 nnd 1,530,533 
exported' from thnLport nlol)o as eOIll- ~. ponnds in.1919 ... ·, " 
parcel with 643 tons in 1918' and '746 ! A greater ' POrtiOl.1 of the \'el1nieelli 

"; ',,- _' • I; ~ 

, \". ~. 
, . t ~ r' I. ,r.;.h"'· -\ I: 

Cllamp'" Itltt;~1\tixer 
• • • ",i. • rt';'II!..:..~, ____ _ 

• .. , ' • '~" ~ t'~ 
Guarantees Dependable Semce at Small Cost 

• \ ,l.,. '~.[ \'" ... 

• I . , "1' 
This is .the main considiiration 'of successful ·Maca. 
roni¥anufacturersin decidingon'plant equipment, 

. ,:.\ .~ 

Its arms~insur; perfe~i'atld 'efficient mix
ing. and ;unif~rmitY,l-?f.pr?duct. 

A CHAM~ION MIXER cIt:ives away aU mixing worries, 
-flour handling outfits of all SIZes, .• ' . . I). .. , , . . ,-: . ; ;. ~ 
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• Macaroni 
. 

mlX~ 

the d use them over again i~ your 
an , C 't u Just see ing machine. an yo 
savings? . d' M 

'0 W & P Waste Gnn mg k 
ur . . h machine for the tas . 

. chine 19 t e very the many items in the 
It is but °Pfleiderer line of machinery 
Werner & . nd noodle trade. 
for ' the macarOnI a 

Write us for details-we'll be more~ 
than~glad to give them to you. 

. 'k 5 & Perkins Co., Inc. 
Ol:ielJD Ba er ons White Plaine, N. y, 

CLEVELAND CHICACO SAN FRANCISCO 



other part9 of , - " ,-,w~:::~~~~K:r~~~i:;~:~~~~~~,~~~~~ ~,conBumption has made' a ' noticeabl,e :in:~~·:: 'mCidel'll 

' of 1919 aro 80 much larger than th~\~·.:Hry, the ,fO!i,~P!!~1i 
of 1913 the great advance i'! due ,to thi,. ':,\beiJig 
ditrerimco in exchange ra!iis and co'm<.:"~~Jie, trade co' , ~,.imaBiOlipr, 
pariBons should he ' made in ' qnantities ; :" iI' ,from 'i,t81y;' ,iuiclils!,ori'~r~ 
rather than in values. ' U knives, formiElg'il,lat'PMi ' l~n~ imllro,irll 

-- ": dr1ing raclai. ' • • 
• • • , of,t.." .-:. • ... , ' r ' i 

. Ar~entina P.lte F.~torl •• ,,:;J', \~.'·,:.5 ~\:;;'t}- •. ~,.;.;:,,: ., 
Macaroni machinery is emini'orated 88 " 'RumaoiA. Putt liuiJ:ji~~~i!; 

among the requirements needed for the , .. :' ' ~~;~~~~~¥!~1,K~'~~~e;~~~:fb;~i~~:;li;I~~~: 
unhampered development of tho m~nu, alimentar\' p~~",~S;~. ~~:;~~J~J~!~~ 
facture of fo~ p~s in Argentina ac- ' ,'the· 'Bulleiin ' SeIIll~,cstJie~~d.~ 
cording to Tr,\!!o CommiSsioner Sm!t~ :', , Commor~ia\e 
as published in Th~ .9ommercie :tte~o~ (: ) nstance; 16,iOl <A"_" ,., ~~~~l~~~~~~~ 
of· Fcb, 12, Concerning the mazket for ' . were imported "valued f' 
this class of rri~chinery the'rep,ort reads:~ '", 'of'which 142 " dccrcaso 

:, ',' The large con.mmp,tioll cif.'food 'pastes, ',-' wero ,~XP~lrtc~~ " ''1'~'. ; .i;; ;' i!:;;', ~,::"" " ',\~ and Bllni~ar II', 

" such 88 spaghetti, ravioli; vermicelli, and" , R;uianian ~;~~~~~ill;~~I;~~~ by Egypt 'gnoochl, in Argentina necCasitatcs tho purchase value 'has repDrtB of thBt 
continuous operation of factories in all , that its exchange 1918 and 1919. 

'; parts of the country, A typical maca- ' in excess of 3.1. conte cutting off of 
" 'roni fact<lry has one horizontal an~ two . during thc war 

vertic8! prcs8es, 'n 'collootion of dies for homo demand! 
forming tho numei-ons shapes into which ' . In 

, •. the pastes are mlide, aud a Capacity for ' The '~~~~~!~*!~~~t!1~ 22 tOilS of 
,'eiabDrating approximately 20 ba;rels of " rece,11t\)r;OI·gBI1iz.<:d ' • 

. flour per day. Recently several shops and lt~~:~~~~[;O~W;iI~~ ;;~;~~~;~~~~~l 

. he.vo been remodeled and equipped with . 'r 
• 

I •• " • • 

'. 

A 

, , 

Lower Packi~g Costs, Save 'tr'eiR:ht,.ciii~\~ t';r.i .. , 

Wax 
" Either: .~~~~!~'~~~~11 

The8~ are the 
, ment., Why not b~y, the1l!~.lr~I~N)q~~i!.Oj 

Saewand 
Hydraulic 

Kneaders 

,Mixers' 

Dough Brake~ 
• 

Mostaccioli and 
Noodle Cutters 

',Fancy Paste 
'Machine. 

II 111 11111 1111 I I II II II II I II n 

Bologna Paste Machine 

THIS machine is used ex
clusively for the production 

of Bologna Fancy Paste . 

Built in two styles; one as 
shown, and another with cali
brating dough brake attached. 
Simple and convenient: . Prac
tically noiseless in operation, as 
all movements are rotary. 

r.IIIPI IIIIIIIIIUIIn I 

Send for our illustrated 
circular, containing 

full information • 

IIIUIiUllIII IIUI$IIII 

Cevasco, Cavagnaro & Ambrette 
, INCORPORATED -------

Build.r. of Hillh Grad. Macaroni Machin.ry 

WE CANNOT BUILD ALL THB MACARONI 
MACHINERY nUT WE BUILD TilE BEST, 

Ollleeandw ..... 
156-166 Sixth Street 

BROOKLYN, N. Y. 
U.S.A. 



• '., .• ! 

;. ·Mac.~oDi Imporb, aDd ExPoi'ls' 
" -, . .' . 

: T~8' movement of alimentary _paste ' 
products to and froni the' United States 
shores continues ,to show an increase in - " 

" amount imported and a correspond: ' ,- ~', ,. ~ •• ' \ 
.. ,' ing 4e~re!lB0 iu cxports"accordi,!g to the , ~ LI~D~~ '-Re~!,~e~ 

,~ ,official. l'Ccords ' for December 1920 'just , Aliment8l')" ,1 :postc ' iirodue:ts'?~.mliii{ . , .. . ., . \ ~ 

made public by the department of com· , nained DB iionie of " 
.' meree. In the' lust month of 1920 128,. may not : be 
, 238 pouudoi of\hese Roods valued at'$16,. out a liecOse ' in decree ". . ./- ..', 

, ' • 510 were imported DB compared with 30, 1920, and published in 
~ ~ ... . 

, .' 
'. 

There are three 
"/ I • 

> 

1st Quality~Ca~ton~ ~hich ~ih h'elp,. seIJl:,.:v,()fir,~~eood!;":,· 
2nd Service-Cartons:when 'you .,n;.".,.+~ · tqE~m. 
3rd Pric~Cartons ,at ',the lowest, ..,. .. ·i'c:e"' ::~(::bI1isistei'lf ;,;w:it:li 

class work. 
t " 

.... 

,CA.RONI 
, ' 

-DRYING 
" .. , \. "MACHINES , 
'. 

. . 

Do 'I)otrequire experience, any one can operate. 

.. .,. ~ 

:: .... : .. '. 'Labor Saving, 50 per ' cent. Saving of 
. '~ 
" . ,:~ ,Floor Space over, other Systems, Abso-

, ' . ,. ~ i. , ,) , , ,- , • , 

~ :"::, .:' >. :lutelyUni!onn Prot!ucts Hygienic , 

Write . or. Call for Particulars
IT WILL, PAY YOU 

" 

Rossi & Company 
, ." , 

Macaroni Machinery Manufacturers 

322', Broadway SAN J4'RANCISCP, CAL. . , " . 



un8CruPl~lollii onca re-
ferred to prompts to take 
this definite 'stsnd 'on exchang~' 
propoHition. The notice, tiays. hi 'part " 
' ~ Take notice 'that we 'guarantee n" 
prices nOl' do we exchange .for spoilC'!1 
goods. Claims for spoilage must hf, 
made on receipt ' of goodS. We delivel~ 
our goods in first class condition and 
when same are recciptod for by you our 

: . responsibili ty ceaBefl. Govern yourSelves 
accordingly. " 

Macaroni; Principal Diah 
The plan Bugge81A!d by President J. T. 

Wi11iam~ at a meeting 'of the execUtive 
committeo of the Nationill 1>£acaroni 
Manufacturers lI88Oi:iation last month in ' 
Chicago and later presented to tho Min
nesoto retoil grocers at their state can· 

• vention has been acceptod by the leading. 
. ,mDcaroni maUl,facturers as one certain 

to bring about a much desirod increase 
in consumption of these products , 

"through' proper cooperation with the 'reo 
" toilers. : " 

A big concern with a large national 
distribution ~ passed the word along 
to its salesmen In a way that should ma·, 
terially aid to the salc:s. if practicod. 

Corrugated 'raper 
and 

Solid Fibre 
Shipping B~xes 

DUly, 
the cireular . is' 

quotod in ~ull. I ' :' . " '. ~/ I, "" in 'thll ·· ti.reiieiit ~ee.~noDiio conditiions 
Old you e.er stop 10 thInk that In prectl· "" "'I:Ilteln~\;~,,'-j~~tt~;,~ 

caUy 'all c .... It I. the butch.r sbop ,that -. 
•• U. tbe prlncl!>!,1 'Part 01 a meal, .and , .... 
tbat In · mOBt cuell the only grocerlell \ thll'wholleiiilcl~; in, 
'sold are the trtmmlnra tor a meal' ~, ' f . 

MacaronI product. can b. made' tbe, pdo. ong ~, 
clpal portIon 01 a meal. and thl. po,lot . Flrot'"':-It I~~~~~:~~:::i~~ ;;::' ; .bould be brougbt to tbe att.ntlon of .... . use .. i 
tall grocere. MacaronI ' producta orrer T • f 
tb. retail Iira .. r practlcaUy the only op- . , coun. or 
portunlt,. '10 s.1I tbe main food .for .. t; ceo~, but',1t true, tbat • lurg, 

I whole meal and t~ ' for D~ oth~r reaIlOIJ.): part! ~r ' tbe.. _ (orl' collb Js for tho Use 
retail grace .. should be .e.peclally In· ... of the monel\ and'-wb-.itfnt.r •• t rat 
t.reated 10 educating the pubUo to u .. .. ', blgb ·U! tb.~ ' ii.:e Iod ': th' • .s aro .. 
macaronl' products. . : '. ,.", . "! ~l- " , ay a" portion ot tbe 

Today macaroDI Ia ooe of tbe cheapeat dl.rount fOf'C,~.h Ia 'con.ld.rable, ' 
\ ' foods . that , can be ' eaten. Tbe~e . are I t'~C!I"!d--;-;:~8:~~c'({unt f9r caah ellminntel 

many, ways In which It can be u.ed be- thfJ credIt rllk and th. 'moral rlak nIt 
aide. the more common and. lltereot),ped ( \ • . . ~ - , 0 0 
methods of preparing It AI, "Macaroni -, mlnt}oD , the d.!veIQPI!l~nt and maintenance 

... and Cheeae" or "Spaghetti and Tom&·., '!~ of , ~ •. ~lrt~ ?~8~~1.~I1l :betwe,en . buyer Dod 
toe.... If the American people have ono < s~l1e~~.~ It fujther~f_umlsbea tbe soller an (!I. 

fault greater than any otber, It Ie the ":. cellont ... meani :of IJud&1ng' the credit reapon. 
lact' that th.y get' lnto a rut a,od run .Iblllty of btl 'c'u"alo'iiie ... . 
along by forc. 01 habIt. We are trylnc ' ,-' ,"."' ....... 
10 lilt them out o!.thla, habIt. MacaronI ~hlr",-;-I~n:~t.!y gI.e. UBe 01 the 
I. hlgbly nutrltloua lind an economIcal mon,.7; :the'a'! •• '1~~e 'from the .lImlnation 
food-Impress this on ,evory gro.cor. . ,. o.~ tl\o) cf!iH1 .. t~9J ... ~of&l rlaks, perbaps, the 

. "1'.' : ~~8~ .~VI4en~ 'C:2n!14e.ra~IOnjll Involved, .obvl· 
,Why Cash 'DiaCounb," . ",~tmg ~ ~th.7,j~~lJ'e ;c08t' of'n consIderable 
• ' ; ' . 1 " • :e :1,~_ af!1~un~er e~~~~_~red.lt placblnery. whlf.:h 

, PresIdent ArJay, DavIS !If ,the,Nat!on~ , ,.\1co~t r l0"!'l' .. ~h'!tb.o.~.r credit t.rms 'lrO 

Wholesale Grocers 8lIIociation tokei issUo ) .1.nlthene!lt,Bildiwbilhe.er tbe proPortiun 01 
with the 'coterie of eastern ba~e~ 'who *tbe·.o.tI~: buaii;li~ done ~PO!l a'credlt baal. 

. ",' ., IncreUe. ~#+ire·:,;'!"; " f..,' 

, havc started a propaganda against 01.' c," F ' rt,,' 'i'Th '' !~ 'I "·· " t' 
o -#.. ou f1"7: e" 1IC0U~ for .cub practice 

lowance of r.tlJlh dISCOunts on goods. Tho Itrenlthei.. 'the,lenUre financial atructu 
ban~ing interests argue that',tbepract\ce '·II~c. It iendi;',(olb~iDg 'au ibe bu.lne •• m:;; 
of giving discounts for cash is really an nearly io ' a'(~b' ba..II .. It cln hardly be 

. t:'!"'o#~#~~~.: . 

! ' 

Product in 

",:- Peters Package 
~iJl, 'IV'''' put your business on a st~adier basis 

.~ I • 

.. ' 

p,:)~ 
i cC"'", ; 

.'~ . , = U.I''\;!'' ''·: 

, " 

With all the good flavor pro
tected by the Peters Package 
until it reaches the consumer's 
table. your product is sure to 
meetwith the appreciation which 
it deserves. 

The Peters Package gives it this 
protection. It guards the merit 
of your goods and thus creates a 
steady consumer-demand which 
brings greater volume "f sales. 
making your product popular 
also with the dealer. 

Peters Package machinery has 
been used for years by the fore
most manufacturers of crackers, 
butter and macaroni as well as 
other food products and has 
helped these man~facture.rs to 
build up an increasmg busmess. 

These efficient machines will 
form line. fold. close. wrap, label 
and ;eal your product in the best 
and most modern method. In 
operation they are more e~on
omical. uniform and santtary 
than is possible by human labor. 
Complete and interesting facts 
will be furnished on request. 

",,--,.;,-,J'.:~ETERS MACHINERY COMPANY 
'-'<;'" ,' , ' A SALLE STREET • CHICAGO 

: •• "'d,;'<, ~~2~9 SOUTH L 

, 

" , 



to Ihorten thuI, ke~phil~ ' 
~{cI,plt.1 more liquId and 'maklng It do ' . 

• 11 greatly promoted by' olrerlng ' to " stated in aneqit.orI~,in ~e 
~bU1'." lome .ub~t&ntlal · lnducement; ', aIil ,: mary i.sInie of The RIce:JoilrM1[th~<c.'C

naturally take. the , form of & dlacount' clusi.ve organ of the world '8 rice inalls-
'ca.Ii, ~e more work capItal doel, Ibe try thna: • -.,' ,-' 'v, 

;q~:~:~:~~;I~:t ~II turned, Ibe greater 'are the ' . NO IMMEDIATE BENEFiT . ~':; r . , 
[.i~ , and incentive resuWng In beneftts (..' ~.' J, .. ~ ,they 

conlumer~ a. ''Yell '1a to manufacture.. . - The AI.oclaled R'c~ M,Wera , of '~merl~, ' .. 
merchants, - are .pendlng ,%83,000 In an advertlllng,cam;'-

' p&lgn of tour ' months 'to lncrea~,rtba con· ' 
lumptlen of,rlce:' OutsIde Ibe re~rl. '.ent 
out ,by, the :"e-"cy handllng ,thll CampaIgn 
no \Inore~e ln~ cODllu'mpUoD \ I, ' apparent. I f'I 

" 

Adv~rtiaing .. 
Campaign Suggests 
~ L • Need tQ' Follow Up 

Milcaroi'i manufacturers' have been· 
~~~eeply, ' inlllil'l18lEd' in , the natIonliJ. adver-

t~~~:~r~~gJ,~ bewg atageQ by the AI;-
:ij .l~ice J,[ille1'll of America to In- ' 

: th6 ' per eapita 'consumption of 
, .'For Bevcrnl months. newaPapel'll 
perioruce1s have carri~ the mC888RU . 

, , The campaign a. conducted mIght have 
benenclal ' elleet If conUnued ' for ' . 

,enough time, ' provIdIng --condItionS 
normal. There are many. bowever,~who 
lIeve Ibe merlta of rIce Ihould ' . 
before' the hou.ewlvel of ~~~~r.:~O!~ 
publl.aUonl whIch Ibey .-

" manner , that' It will attract 
and be read, Bupplementlng 
vertlling In trade joornall and I<ei.phlg ' !lie 
Intereat of , the .wholeaale' . and :\re~Ulor 

. focused on ' the 'polllbIllU." ~i 
pueblDS rice would, In ~the .-' 
enllDlled In 1b.'lndustry, 
expenditure of the monB;;. 

", But' no adve~tliilng "!~~~j\~~~~:~~~ elleel unlell followed 
'and we. melbotil, 
weekI rIca hal re~led In eertWn CODIIO.IOI: 
tI.s at %5 ,cents per pound, In olbera It waa 
unprocunible at any price, . The wholaaalm 
and jebbe .. , have sImply cui down Ibelr pur
chues untU many of them ran Ollt ofl rice ~ 

) ,'. 

N,othing. Speak. Louder than Fact~ ' . . 
J;>e tvlartini .,l,).rY:.I 

;, 

. l "''' ."C."r! 

. , Improves"the Quality and 'El~~ates-W"aste ~d Re<luclis 
bon, because'it is 'NO longer necessary to operate Vtur.:~~ '~' '-erBr.i~~l; ~t~~~ry 

" 
" 

\,' 

drying and Unsanitary Damp Room p~. ~' .• 

The System of'Efficiency, S~plici~~' an~~dl~~~~r'l~~. ~~~~~~~~~~~~r Doctor to operate and create conditions rf 
(drying) as he desires, Regardless of 

. Mor~ than 75 Macaroni Factori~: ra~ging. from 
th,e Umted States operate De Maitini System. - - • 

, If interested, s~te your daily production ' of h)ng:~I~'ii4~cm,;;:{~!~t:(lfy:~g 
space, or no attention given: '. '",." " .' , ,.' ! -

No Catawgtte's'issued. '" 
• r ,.'\'1 ", '1 

No A~ents. ,'i~r ,< ; ':' 

Gel/mne only, thro.Ug~ ,direct :~~~i~i~III!li;~i~ 
,Mar~inf t 

, , 

" . 

x'es Help Sell Macaroni 
The Macaroni and the cartons for shelf display, arrive at your 
dealers' in fine condition when shipped in "Chicago Mm" 
boxes. Goodcondidon upon delivery means quick moving from 
the shelves and more orders for you. "Chicago Mill" Macaroni 
boxes help your deal'!r sell and help sell JlOIl to your dealer. 

, Fine appearance and sound 'quaUty characterize the whole 
line of "Chicago Mill" Red Gum Shooks and SoUd and Cor
rugated Fibre Boxes, Convenient location of our plants, com
plete control of production, a fine system for following up 
orders and assuring you prompt delivery, have, made "Chicago 
Mill" boxes the choice of hundreds of leading manufacturers. 
Upon younequest our representative in your territory wnI call. 

(lIICAGO MILL 22 WMBER (gMPANY 
E:uca"". OlOcu 

Conway ilulldl.~,111 West Wuhlnglon 5 • ...,1 
ChlClIID 

VALUE 
You place on your produ~t is b~st 
evidenced by the manner m which 
you pack~ndprepare it for shipment. 

CREASED 
Efficiency and greate~ economy can 
be obtained by packmg your prod-
uct in ' 

mml! 

w. print your ad.crti, .. 
ment on your box ' 

if you desir •• 

'and Corrugated Boxes 

Manufactured by 

BOX COMPANY 
WISCONSIN 



liThe federal trade theretote; 
, will con.ld.r each caso of complaint of thlo 

The Cederal trade commission aCter ' , character upon the facto Ihown In the IPo-
many months of study oC the matter of cine c ..... applying the I.gol t •• t. th.reto. 

G!I8rantee Against Decline 

guaranteeing against decline of rices Thll action Invol~e. n.llh.r approval nor 
• p , disapproval or tho economic Boundno,,11 of 

has. Jllst announe~d that ' no stated the argumentl advanced before the com, 
polIcy has been deCided IIpon, but that ml •• lon tor and agaln.t tbl. practice." 
each case will be decided upon the facts 
presented. In the opinion oC a leader 
in the macaroni industry, "it pleases 
all while satisCying none." 

This was one of the trade abuses con· 
demned by the industry at its 1920 con· 
vention and again at the hearing before 
the Cederal frade eommillllion last June. 
IIs decision to freat each case separate· 
Iy should lead to some very interesting 
situations. 

The official announcement made Feb. 
15, 1921, by the commission Collows: 

"The commission received 80 many com
plaints about tho practico ot ma.nufacturers 
In guomnteerlng commodities In the bands 
of wholosalcn. again at decline In price. tbat 
aD extensive Inquiry was mado, reBulting In 
expressloDs from more tban 360 manufactur· 
Ing and Boiling concerns Including trade aB

soctatioDs whoso represented membership 
must be moro than double tbe number of tn· 

°dlvldual statements. From tho scope of tho 

Lever Act Ullconstitutionil 
The Unitcd States supreme conrt on . 

F~b. 28 handed down a unanimous , 
opinion that the anti.profiteering sec·" 
tion of the Lever Bet is unconstitutional 
and declared that congress had no au: 
thority to legislate along the line taken 
ill Sce. 4 of this act. 

Vague and inadequate language waS 
used so that its interpretation was leCt , 
to judges and juries. As congress alone 
has the power' to define crimea against 
the United States, nothing in the eonsti· 
tution permits that body to delegate 
this power to individuals or juries! It 
was also implied that by c;o;empting' 
farmers Crom the application of fbis 
Ret, it became discriminatory in char. 
Rcter and thcreCore, illegal. 

The Lever act was first paased Aug. 

Many 
. , . . . . were charged 

\V~th vI?lat~0~8 Bec. 4 which deals 
~th profiteermg'and many convictions 
wero obtained ' through, . the depart. 
ment of justice.' Jnst what effect 
decision will hay e ' on those 
found guilty and whose fines were paid 
is,soll!efbing for the courts to work out' 
Th~, decisi~n seema_'to meet with Cavo; 
,among manufacturers and retailers Who 
~Iaimed that,their initiative was curbed 
by its proviSions. 
• .1 .' 

.' . Gilmt: Blackberry 
A ~ew sPecieS',of blackberry, nearly 

four l!Jnes 88 large as ,the domestic 
· den variety" haa , been discovered 
Colombia "by' ~merican scientists nnd 

, :is be!!!i! ,~xperimented on by the 
pat:tme,Iit of Agriculture. The giant 
berry was ~overcd by Dr. Frank M. 
Chapman of. tho American Museum 
Natural, HistoQ: in a remote Corest 
giO!! ;,of ~~ ~outh 'American republic. 
It was brought here by Wilson POllen,,,, 
agriculfural 'explorer for tho 
ment . . 

• Inquiry and the number and variety ot re' 
pUea, the result shown must be taken to be 
fairly repre8entatlve ot the difference In 
bualne •• opinion on thl •• ublecl. 

10, 1917, as a war measure and Wll8 

modified and a~ended on Oct. 22, 1919, '. An' optimist 
to inelnde wearing apparel and other . pell8imi8t, 'bah I 

spreads optimism; 

MOULDS SPECIALISTS, 
Only constructors in America making 

bronze moulds with private screw, Cirillo Style. 
Awarded Gold Medal at Exposition of 

Industrial Products at Rome, Italy in 1908. 

Specialists in Copper Moulds 
Make any kind desired. Stell supports 

for long or .hort macaroni. Bronze Leaf Moulds 
extensively used for Spaghetti, Vermicelli 
Noodles, etc. manufactured to suit. ' 

Work done in American, Italian or French 
style. 

Repairing done at reasonable prices. 
, , 

I~ternational Macaroni Mould. Co. 
, J. CIRIlLO A: P • . CANGIANO, Propo. 

. ,Office and 252 Ho;t ,.- ' '. 

· .-
J 

Stanaqrd, paper 
,- . -:Bbxes" 

• 
FOR 

FOOD PRODUCTS 
. -;- •• l . ' 

'. 

We' specialiZe !n .High:Gr·ade 
Cartons made from Patent Coat
ed Board.,_ Just the .package for 

'Macaroni, i'Sp~ag~etti and 
Noodles; A >" ~, ,: •. , " . 

• ~ • ".. : i. ..... • .:J " 

If you requite:' Quality and De
pendab~e Ser..vlce, send your 
specifications to ,;. .' , . 

. • ,,' 1 \ • 
" . '..-',:,f .::~ u. \ ...... 

Ca~ons, Caddies or Containers for the 
'.' ,. ' Macaroni Manufacturers 

~ur 'org~~iZation and modern mills offer you the best available facilities for your packing 
reqUIrements: . We I!Jake our own board, control extensive sources of supply and specialize in 
high grade cartons' and containers. 

Give us an opportunity to submit our samples and 
_._ ... _ quotations the next time you are buying in our HUMMEL & DOWNING CO. 

""TA,.,.CWI line. :Our service is excellent. Our product Milwaukee, U. S. A. 
"-C-f' is better than the average. 

S.,ylc. Office" Chlea.o. Den .... r, Mlnn •• polll, St. Loul., 
Detroit, Cohambu. 

QUAlITY"""': 

II' ' 

., 

" III 111111111111111111 II 111111111111 11111111111 11111 111111;111111111111111111111111 ,mllllUIIIIIIIIII 

, . 

, . 
Buhler Dryer for Noodles 

. Altho .we are in business for 60 years and the oldest and !argest builders ?f machine!), fur 
" AlimentarY Paote products. we have not yet succeeded to bUild a dryer. that anyone Without 

. • experience can operate." . 
. We . h~v~ inl~aUed dryers in the leading· plants of .the world and n.ever .made a fai.lure of n 

drYing inotallation. but we must insist upon our chents to put an IOtelhgent mnn 10 charge 
ole the Drying room. 

need of a mechanical engineer. but a man who knows ":,,methin~ about, the Maca,?ni 
'.' !>l:~~~:.n.~U~:I:ualJY the foreman .tarts these Dry~rs by followmg ou; mstructlons and usmg ~ Very ooon "Jimmy" hi. helper Will know all about It and become boss and 

want any other dryer once he is used to "BUHLER·S". 

Sole Agent A. W. BUHLMANN, Eagiaeer 
200 Fifth Avenue, NEW YORK 



" 

, ... . , 

G~ai~, Trade 'and" F~o~":' Mixers and Kneaders 
January Durum Receipts 

The first month of the year showed a 
deercrule of alm08t 50 per cent in the 
amount of durum wheat reaching the 
principal markets of the country accord
ing to the car inspcction ,reports of the 
United States grain standards, Though 
this is usually a light month it was prob
ably made more 60 because' of the road 
conditions which were anything but fa-
vorable in many sections, . 

AMBER DURUM-A total of 528 
car loads of Amber Durum reached the 
prymary markets in January as com
pared with 939 the previous month. 
Grade No.2 predominated and exec oded 

, in qnantity 611 the other grndes in
' speeted, Only 53 carloads of No.1 Am
ber Durum reaehcd tho warehouscs and 
mills during the monUl, all execpt 10 of 
whieh went to Minneapolis. Of the 364 
carloads inspected, 180 went to Minne
apolis, 55 to D'uluih' and 54 to Philadel
phia. 54 carloads of No. 3 grade were 
received, 35 going to Minneapolis and 
10 to Duluth. 

DURUM-A total of 403 carloads of 
durum wheat were tho January roeeipis 
as compared with 546 tho previous 
months. Of this number 27. graded No. 
1, scattered throughout the country in ' 
one or two carload lots, There were 140' 
carloads . of ' Grande N~. 2· of· which 42' 

. went to Minneapolis, 29 to Duluth and 
26 . to Galvcsto!l' '117 carloads graded 
No.3, Minneapolis .receiving 45, Duluth 
27' and Philadelphia 19. A considerable 
portion of the durum wheat received for 
January was intCnded for· foreign ex .. 
port. . . , 

CROP TOTALS c'OMPARED-AI
m08t twice as much durum of all grad~ 
was inspcetod during the new crop wa
BOn, July 1 920·Jan. 1921, as compared 
with reeeiptS for II similar period July 

, 1919-Jan. 1920 according to these sarno 
governmcnt reports. Figuring ouly the 
All)ber Dnrum and the durum wheats , 
this crop's illspeetion sholVs 13 710 ear-. , 
loads as against only 8,004 a y!!ar ago. 
The increase is dne to the larger amount 
'of durum grown tb~ugb A~ber Durum 

receipts w~re ~I,jo' greatly in exe .... 
those of ·a year ago. 

. ':""~J I~'~'~ 

~em~~.\Co.;Piant Sold 
,. • ~ . . ... L ~! . t I ! 

. The ' a88e.ts ?f .£h~ Somola Milling 
. of St., Paul' were .801d at public 
im'~eb; 19,' Ju'dge. H. It. Brill neting 
auc~lon~er, " ~ho:~ucee88ful ' bidder ' 
Att0rtl0Y Kay.!O<id, "{ho' bid $9.500 
tbe property. r>Accordhig . to the 
order '" C1aims/ 'afiainst the 
amounting tot' approxinuitely ~IUIJ.1HI 
m',l8t be8ett~e!J .witbi~ 9~ days, 

, 
-. -, -. -

Fi~nCii:'Wheat Deficit 
'fhe total Fren'eh production of 

1920 whCllt crop is cstimated at 
000 metric tons, nnd the total 1". mm'.. . , _ '. "Eimco" Mix~rs and Kneaders mean up_to-the,minute eqUlp-
~ents for 1P20,21 , ut 8,300.000 ment. tbe kind that improves the quality of the products and reduces 
tons. Theref~re the total deficit ' , 1920 . production cost. ' 

The Type DC Mixer 
isa heavy built double blade mixer, made 
in one bbl. and two bbl. sizes. It is 
equipped with our patented blades which 
give a wonderfully quick mix and provide 
just the right kneading action to produce 
perfect doughs of absolute unifonnity in 
color. moisture and temperature, ' It is 
used by leading manufacturers. 

The Kneader you need 
to knead the dough. 

The "Eimco" is a big step ahead in 
kneading effiCiency. It is a very strong 
machine, has scientifically designed rolls 
and plow; scrapers at rolls to prevent the 
dough from climbing, and an excellent 
lubricating system, It produces extra 
fine doughs and runs as smooth as n top. 

_ ' -~t 18 I!ppr~ximately 2,000.000 A.Il ... lor bullotln M-IOI and photoS •• ph •• 

-tric tons: .But .it is estimated thot the ' Phi!~d.lphia Office 
Transportation Bldg. ,prevni1ing~i~hprlceofwheatillFrance, The Ea"s"t' I"r' o· D ~. Machine Co., Lima, Ohio. 

fi.xed by the government ' £01' 1920.21 110 
100 f~n~ 'ns al!\lirist 73' francs pel' quin- , I~~~~~;;'~'~;~;~~~;~~~~======~==::::::::::::: ~ 111" 

IIm, ... II" . 

'. , 

TRA,D~ .. MARKS 
IN STOCK : ·-1:· .. · ~ . t I 

Before csi~g y~ur t~ii.de-mark, you 
should have an ~xamination' 'made 
through 'the ' re~rds . of the , U, S, 

.. Patent Office to ' ascertain whether 
it is already' reiister~d : 

INVESTIGATION 
of the . merits of the 

Macaroni D~ying 
Sticks· 

Established In 1869' 

ADOLPH STRUM C.O. 
542.544 W. Washington Street 

CHICAGO, U. S. A. 

" 

, ' , ' 

. . 
. I make these examinations not 
only through · th~ registered . trade· 
marks but, in additio~, consult my ' 
own, personal index qf published 
trade-marks. ' This is 1:etter service , . 
than 'the: average: " '. . .' 

Your' trade·mark bu~in~s is so
licited on the 'guarantee that' I wiil 

\ give your .matters. prompt; efficient 
and ,personal ' " :Write for 
"PRACTICAL ", a ' folder , 

• '. .. ). I ~. , .. I. 

,; '~'t,,",r,'i-' ~ 

EDWARD ' W~ 
,'I' I , 

'- , . ~ ·-CoutU."" 'fr,od~~Mai:'!~ M'!."."''' 

. . .. 

PURE DURUM WHEAT FLOUR 

'. Manufactured by 

LINCOLN MILLS 
Lincoln, Neb. .. 

" 
..' 

" 

"'_: .. : M.ay result in an improvement of the 
; ...... QY.cility, Color and Flavor of your product. 

, ~ .,' 
.:,,'>'" , r " , • Samples of Wheat. and 

, ,~"v . Flour. cheerfully furnished. 
.. , 

I . 



.,.; , 1'<': 

tal (1 quintal equ8.IB 
1919.20. will decrease the dC1najld~. 
rerially. and inei'ea~ th~ ' OIIIeiCl~cy 
milling. Hence the French import re· 
qllirementa for 1920·21 will be reduced 
to a probable 600.000 metric tona, or 
even lcaa. 

Get Drink From Flowers 

thrin iti · crUdc illYliat'Btlla. 
g~od distilling npparatus 100 pOllnda cit ,. 
the 'llowera ,vill yield' five 'and:one.half ·' 
gallons of proof spirit . . It is ~imated"" , 

• .! ~ ~ I' 'I ... 
. . tlint in the Ilvderabad!llate alone there',' .. 

arc enough m~\vrn tre'es to prod~eo' 700,: : .... nnt . tl'e.r~l~~g~~~;~~~;~~ 
000 gallon. of proof' spirit' pe'i"·onnuru. ~~ 

. The flowers of -the '~ roowra" t ree •. nn· The Heeds ·yiel.d1on oil 'which' · 1~~.~~~I; .. f/~~;;:~~ uillceirtaill'; 
live to Inclin, arc highly valued for food. ' utilized in .the manufaeiiirc ! . 
They are rich in auifar, o'nd an intoxi· . 
eating drink is diKtilled from them. A candlcs ana .imitat:on ?I}~t~r . . ,. ":'::., :··, wiiiter ·l)laiy.li~ve'on~!lhe' ,eo~!i.ng 
ayrup prepnred from them is boiled . ' . . ..•. " ", r , .... 
down. yielding a sugar equal in qualit~· Syrup From Swe~t Po~~oell' ;·:·· prfe·cs. __ ,,, .. ::.,_: ~o"lmgdit:Yi,il! 
to date 8ugar. In the central provincrs Reports from . the Routh "slala that" ··· . eOllditioni 
of India mowl'B lIolI'e";' arc regula·rly . government ' cl;emisbi' liav«\~ ~~'ucEid :J,:,' "Tn"ro . muy~b~ 'o:.·8urpl~sO 
used as an article of food by at least nell' syrup from 'swcct ' potatocs, ·;which ... 
1.000,000 people, each person eonauming ' willl'C8Ult i~l a ,ie';; sugar. industrY.. It - ",'c,uu"u 

about 80' pounds per annum. Through. said that 66 pounds of ~~\iee1' 'potati>cs ",' ~:~t~~·~~~~·~:~::~d~~f;:~ 
out that country they . are looked upon wi1\ yie~d about two gallons. of syrup o!} . 
as a valuable reBCrYe in famine years. " ordinary cO\l8i~teney,: hi aMi~io~ .' tll ,,.:,; Of t lil( s\lrp'rl!!!!8 ' iind. 
Their fleshy, juicy, globe.shaped corollas ' three pOUllds of dry pulp eOIi~ining J 7 "'f1'uences: 
are collccte~ when they have fallen and per cent of p;otein and p'ossc8l,in'g a ,hig~ . , '. j " - "" ,"-;=="'---
are sprcacl out to dry on mats in the .value 09 dail1; fO¢ . .! In PrOOUChlg' ih~"f'~ ~ '!i: roan: ~t~9ut ~. bUsiness is 
Bun. A single tree will yield 200 to 300 .. new .syrup· the potatoes ' al'O hea ted hi" '. bilstcd·bank,.all buiIdin~ and no 
pounds of flowera in a year. Theyore water at 160 .dcgrcCs, ~o~ )~hrcc, h01;l~,: ."., ; ~ ; .... :~ ." ,. ~ . . 
eaten either fresh or dried and cooked which CRUSCS' all the .cells to,break',down, . Bett~r mend1 0ne ·r. fliult , il) 
in many different ways with rice, rcleasi~g the sugar rcoD,ient. :rh!, ~~i~ ; than:: hllp~ret!'i,n 'y<~~r neighbor. 
shredded coconut or flour. The bulk of is then pressed ' out, JIltercd and' evap' ~' .v 'f -!~ .,..;;;._--';..,...-'-
the crop of flowers. however, is used for orated like any o~hor commercial sYrup; . Biai'ncSs hi's turnedJ he ,corner. 

. , .4 ;.f •••• '!l, I] '~I..; "" ... ::o:;; •.•• • { ·~l...,.'.:-t.~i'T~ ·'·'.' ,~ . 
• '" ~. ~';Ii; ' 

WALDORF CONTAINERS 
THE PACKERS RIGHT HAND MAN 

'. 

, , 

CARTON AND CONTAINER 'f t 

('i '" • 
:( .. ~ 

Manufacturers 
Use 

Brand 
"PURE ·DURUM SEMOLINA AND FLOUR 

-:: i;~~' , RUNS 'BRIGHT, SHARP AND UNiFORM 

i ,. 

1 '{r~i: ...... '"\ .;': ' ' , , ! 

QualitY. ',and Service Guaranteed Write or Wire for Samples and Prices 
Vi : ... 

O.OLUTH~SUPERIOR MILLING CO. 
." ~ •• TJ ,"',of 

, ·X:,~:.:"· . Main Office DULUTH, MINN. 
'-;I' # ) ,', 

I ~":'.' .:~ . . . 
NBVI:.YORK· OFFICE: BUFFAJ,O OFFICE: BOSTON OFFICE: 
F'1 PrOduce Exchange 31 Dun BuUdbtg 88 Broad Street 
pHILADELPHIA OFFICE: 468 BoutSe Bldg. PORT HURON, MICH. OFFICE, 19 White Block 

.,.. - _CmCAGO OFFICE: J. p, Crangle, 14 E. Jackson Blvd. 

'. 

II : 1111 • • '" 

A Word About The Bronze Used In Making 
MALDARI'S INSUPERABLE BRONZE DIES 

Realizing that a Macaroni die, no matter how good 
the mechanical features might be. could not be entirely 
satisfactory unless the material of which it was made 
was exceptionally strong and of unlimited toughness, 
therefore early in our career, we detennined to spare 
no expense to secure a BRONZE for our dies that should 
meet the most exacting requirements. 

, w~ employed the services of one of the oldest and most experi.enced metal men, ~nd he •. 
. aft~r - months of ' experimenting, produced . a Bron ze that, altho.ugl~ l~ coul~ be cut With the 

greatest' facility, still had the great ten~lle stren '~th and elastIC limIt to Withstand any great 

SPECIALISts 
MANUFACTURING 

CARTONS. CORRUGATED AND saUD FIBRE SHIPPING CONTAINERS 

OUR OWN PAPER STOCK 
PLANT.' OUR OWN 

BOX BdARD MILL 

I(Jh pres~wrll put on our dies by , the MacarOni maker. 

]~§~~~~~~~~~~~~~;~ metal we have called MALDARI'S INSUPE~ABLE BRONZE. , Th~ "MBIdari Die made of INSUPERABLE BRONZE will outwear two ordinary dies. 

11fffij~~~~~' ~. convince you of .t.hc extraordinary strength of MALDARI'S INSUPERABLE 

Our catalo, ana price lid .houla b. in your Iii.. It i.lre. on ,.qu.d. 

• DAILY CAMCnY IU TON' 
OUR OWN MF'G;PLANT .' ·F. MALDARI & BROTHERS 

. , (Eotablllhecll903) 
NEW YORK CITY • 



formr.tion' be uHOd in' the 'sClnoIJnn ':: ;:1tecti9!l :t? ::c.<![\W!~,':!J{,u. 
(Sum .. or ot·tb. Ol~' foi1riii"':'io~.de.,' by J'red .: .·atandu, .tJ in~~.tigatio~~ .' : ...• , .. : It gDI'·!IIcaetJflt'yini\ 

. Becker or Cruel.ad, -0.,' 10 1101) " by th 
It. Publication to Advance the American Maca- • • ' . e n' IIIr,a'. 

PublJ.ho4 MO.tbl';'·~7In~,:~.uo.oJ M ....... , Non.Advertisers Lead Failures . ' It _, __ t~e 'ml!~ufaNllri"g 
.' Manutacture .. AuoclaUoD . . . of the bOx maker . .. 
Edited by the Secretery. P.O.' Drawlr No. I, The year 1920 did not BOO ncar so ' ..: .• : ." " 

BraIdwood, nt. many failures a. IRony of th~ pesaimiaIB ..;, ..•• '. "'. --.'-------

JAME8 ,:,~lt'~I~~~N .CO~M~TTEEp";;"d.nt predicted, nnd ' thia is cspccitilly true of '. \~,orl~:I. Wh~t Situation 
"', J, DONNA &acret.", the alimentar~' paste industry. In thia . W¥1~.,omc!~l figures arc not yet 
.' . SUBSCRIPTION ' RATES • ·.trade disostcr visitcd fewer :than a score a~le tho : following . statistic. 

'/ ,United Btat •• and canada ' • . - ".60 per Jear f .. '. ~ , 
.. • In advance ' • '. of 'concerns, most of which were of .th.o ",' ro,1II, .,.,:ar. lou.s, ,t\,I.~omcial hilt 

, J'oreta'n Countrt.a • · ... 00 per year In advance . ., I 
Sln,l. Copl.. • • .' .• . •. '. 16 c •• te mushroom variety or. war babies, not as so, ltrcc• s.,eove.r be .. gene.ral situntion 

~ Back Coplu • • • .. .. • J5 Cent. tl I 
f.~"g~",.'.. yet converted to the need of thoroughly ' , cern. ~~~ . . Ie ,aurp ti~ production and 

. . . SPECIAL NOTICE fi t . 
COIDIUNICATlONS:_ The Editor lollcllo advertising their products in order t<> ' •• CI rcqUlr.cmcl)ts of wheat in 1he 

, new. and arUclu of Intereat to the Macaroni ' t f h 
' Industry. AU matt ... Intended tor publlcaUon ebtain the business expecled. It is a ' 109 eo!!n .rl~ 0 t e world. 
. ::'oua~t~~~.~h~~t~~ ~m.'i:~~~oJdWood, III., . nou;ble fact that among the businC88 ',The exportablo. sUrPlus 1920.21 i 

' . The NEW MACARONI JOURNAL ... um .. no f il f ' ' .• \~ tim t d .' ' f 11 ' . • · reapon.,blllty tor vIew. or op'.'on ... 0 .... 04 a ures 0 1920 nearly .85 per cent ' of '. ,a e ,, ~s: ·:;,o.o)VS m thc 
::rl~e~~~=~:r:ie a:: u,:~I:U~~o~:!fol~~:::er. the firms did not ,bcli.evG in advertisin's ' nom~::.· ;~ . , The pubUahen of the New Macaroni Journal d t I'ttl h' . 

rnerve the right to reject an)' matter turnl.hed an SpeD 1 e or not mg announcmg U lted 'st t 
either for the adnrUllnl ol' . readlna column.. t th bl' th h n _. a el ••• : •. ~ ............. . 

, IUmlTTANCnS;-loIake aU check. 'or dron. . 0 0 pU IC at t ey were ready and . Canada ,'; . ... .... ,., .... , ....... . . 
, payable to the order of the NaUonal M.caronl oblo and willing to scrve. I'" ArgenUna ( .: .-•• ;: .. . ; . ••• .•. . ... ' . 
.... nuf.cturer. A.uocI.Uon. . Au t u .. ~ . 

This in an a"" of keen competition and I ra ~ ; .. : .. , ............. .... . 
t " ADVERTISING ltAT&9 ,,"" India ..... .. .. .... ~'\, •.•.... ..... ". 

Display ~dyerU~ID. • .. nate. on APPllcaUon publicity is one of the necc880ry clements ,R.u.m. BDla .. Ser~la, .RD,d Bulgaria .. " 
I

'. Want Ad. .~ - .. MYe Cent. per Word 
.of every Bllccessful ' bu'sinC88. · IIracaronl' ,. , /;.' '.co "." " 

I ASSOCIATION OFFICERS ' ., To~J(· ' '' ''''' ~ ' l '' ~' ' ''' ''''''' '' 
, ;JAMES T. WILLIAM8 .'. P .... ldin. manufacturers 8hould profit from th~ . ,! The, defici.t.reqtliremenIB of "'heat 

' I " MlnneapoU_, Minn. " ... .. 
BEN F, HUESTI8 • • FI ... t VIc. Pre.ld.nt experIence of others. Your product may ~.~ce.'t:ta. i.n c;o.'un.tries';'is estimated to be 

Harbor Beach, JoUeh. be ood d ' I .. EON 0, TUJAOUE. • &acond VIc. PI'''. exer 80 g . a,! your intentions to ' folloW8~ " .• ,.." ",', . 
~ ..... J, DONNA Ne~ O~lea~l. ~. e.e ... t..... serve the public ever so sincere and . ~J':' .' ~~:;f :':~i'; 

B Id ood ., h Fr ' I: '" ,1 • 

rRED .' ra" . m. . onest, but failu.re to pl.ace th~ fa'cIB ance .... :, .. , .......... . .... .. .. BECKER ' . . ' _ • _ Trti.urtl' 1.;<7U German ' , 
C1 .. ellnd. Ohio before the eonslUners will discoun' t . lIaI ' Y ~ ... ,: • : , .. I: ......... . .. 

EXECUTIVE COMMITTEE Y ................... , .. .... .. . 
F. W. FOULD8 _ _ ' . Chloago, III. every effort made to' build UJI a bUsincss," Spain .... .. ; .. . : .......... : ..... .. 
c. F, MUELLER, JR, ' , J ..... y City, N. J. If you make a higher quality .paghcttl' Portugal .: .. .. ... : .... .. .... .... .. . 

• H. D. ROSSI " • Br.ldwood, III. Great' Brttaln :, .. '!- .: ... ...... ... .. 
or a tastier. noodle it is downright folly Olher ..... : ..... : ...... , ......... .. 

to hide your light under a bushel in, T~,t.;(1:~ .. <;\ .. ~ ... : . ~ : .. . ....... , 
stcad o~ letting the cOll8llmers know this ' From .. the foregoing figurca it is ob. 
fact. Back up rluolity goods' with hOll. vio)18 . world's exportable 6U[l''''': 
cst, consistent ad"ertising and YOIl need is . in 6f iIB.:deficit rettuircnlcnt.t' 
never bo a.quainterl with the 8heriff. of 9,000,000 
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, , 
Laboratory Se"ice , '" 

The National. Cereal Products LabOm: 
tories of Wasliington, D. C., more popu. 

·. Inrly knowu aathe Jl(acoroniL~blirntory, 
hns 'for its prime purposc the study and Macaroni Doze. '.'< 

rCl!careh into tlte mOllY pcrplexing prob, . . 
lems that the industry must solve to pro, The spccification committee of the Na, 
duee a bettcr article at the least possible tional 4118Ociation of Box IIIanufilcturera, 
cost. Bcoides this general work it will with the c~ntainer committee of the Na. 
also work Ollt problems of interest to in, tional IIfacaroni Manufacturers _ia. " 
dividua.1 manufacturers and for ' this tion, is engnb",rl in. an inl'estigation 
gpccial wOl·k. there is 8. nominal charge with the idea of dcveloping standard . 
as will be noted from the following: Rpeeifications for macaroni bOxes. A.e.' 

cording to an article in the January js
Prl •• Lilt lor AnolYII. 

auc of t.!te "Wood Box," the official 017" 
Semolina (molature, gluten, color, ~nd gan of the National Association of Box ' 

granulation) .................... . , 3.00' I\{ ft " . 
Flour (molature. gluten, color, ash). . 6.00 UI~U ae nrcrs, this eoopemtioll' 11'118 , 
Macaroni, apagheltl, elc., teat lor · brought Rbout at the auggcstion' of . 
aemoll~a .................... . .... 10.00 of the railroad elasaification eOliim·lit~i.~ 

Macaroni, Ipaghelll, etc., tCAt lor in the hope that by illJproving tlie n"'.- "'·' I :~t~¥~~~~~~i~~~:~I;~!~~:~~i~~ · added color .. · ...... : ............. 10.00 ent container .: reduction of ' 
Macaroni, spaghetti, etc., IdenUDea. ~ 

II t dd damage to macaroni might be})~~gllt.~ 

on a a ed .olor ... .. .......... : 16.00 I ' ;~~~i~~I~~~~~~~~11 11 lOUt.· , ,... ' Percentage 01 egg. In noodlel . . . . . . . . 19.00 
Percentage 01 yolks In egg. or whltea The notional nsaociation 

In yolka (Iro.en or dried) ... : .... , 10.00 year8 urged cooperation ~,~;~~;~;~i!~_~~~i~~ Send lor moutng tubel and lampll.g In· ' ter!lf! tho n·leana . bv 

Itru.Uonl . . t ' .'/ f{:~-~' ~)·~t:'.0)~j,. ,~;I~~~~~1~,~ "11~~!l! • r. ~ , .'~'~ I ... 

" ·~;,~~Ji~B··4R.~f~~i) ;.I~·;,'~~~~JOOil ~~~~ ,- ~lY/le::~~:e"gi 
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BOX COMPANY 
Look 

for the 5T 
r . trademark. rj 

Use 
TRIPLE TAPE 

CORNERS, 
.:t •. > ; • .:. ,...~ 

CO~RU'~&~~D F;~BRE BOARD BOXES SOLID FIBRE CONTAINERS 
, ,The'shock absorbing cuab,lon In'the corrugate(fibre box protects the contents of the box, 

:;\ :'Ge~erai Offices: CONWAY BUILDING, CHICAGO 
.\. . .' -

' .. :;:,:~,.'.r,·t..r~~ PaC:toriel:·· Chicago. Cleveland, Anderson, Ind., Fairmont, W. Va., Kokomo, Ind. 
. ~ ,,~:.: :"'.~' ''''.:.. Iva OPERATE OUR OIYN BOXnOARD ANlJ Sl'Rltn'IJ(MRV .\I/LUi 

.," , . .~ .. 
~ "J' 'J \ 

,:;~', £~< ~ 
.~~:"'f' .~ 

WIRE OR' ';'RITE FOR SAMPLES AND PRICES. 
~ ..... .'/ ~ ... :, ., I 

t" .,. I" I.,; 

BAY'STATE.,MILLING CO. 
• ..., ' .... c; ' ,.. 

·:.,1 ","f ,Ji ,\ ~~ IolAHUfPACTUftI", 0'-

.~ " ,: .. ; DURml FLOUR 
,' .. !. ... 

J\,.'~. DAn.TCA .. ACtTTIOOO ...... ".U 
~ '!. ........ • • 

WINONA, . MINNESOTA 
r ' 
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The 

Charles Boldt 
Paper Mills 

manufacture labels, corrugated · 
and solid fibre shipping cases. 
We operate two large paper 
machines in connection with our 
Box Department, thereby assur
ing prompt delivery on ,your 
shipping cases and umform 
. quality in both color and t~st. 
Let us figure on your reqUIre-
ments. 

CINCINNATI, OHIO 

mill 11II1II1II"IIIIUIIIIII 

The Dies 
of no 

Regret 

American Macaroni Dies, Inc. 
Z34Z·Atlanlie Ave., Comer Eutern ParkWIY 

, BrC!Oklyn,. Y. 

., 



Teeted Macaroni Iccipt;i 
For uoe by manutacture ... "bol.lOle .. 

and retallers In popularIzIng uoe ot ina ... • 
ronl, spaghetti, etc., as the recognized food 
tor mankInd trom the vIewpoInt or nutrl· 
Uon and economy. 

Oyster. . in Birds Neata 
Boil one·half pound of spaghetti in 

salted water until very tender. Drain 
and arrange ill eight small moullds 011 

the bread board; before it is thorough· 
Iy cold scoop out the center of each, 
and when cold fryin smoking hot fat. 
The irregular form of the spaghetti re· 
suits in very realistic nesta. Set them 
in ramekins. . Prepare the oysters by 
scalding them in their own liquor, then 
drain. Place one tablespoonful of but· 
ter or substitute in small . pan, lidd 
a very finely chopped onion and half 
carrot minced. Stir until butter is ab· 
sorbed. Pour. in one cupful of cream 
nnd cook five minutes. .Stir in one·half 
tablespoonful of chopped parsley; a 

' 8altspoonful of powdered herbs; season. 
ing; salt, pepper and paprika. Now 
add the oysters. Set over boiling wnter 
ien minutes and divide careful1y into 
the nesta. Garnish with blanched celery 
tops. Use one·half pint of oysters. This 
serves four persons. It may be served 
with a light 'salad, coffee, bread and 

. butter and lemon pic. 

Macaroni and Pimentos 
Boil one·half pound of macaroni in 

boiling salted water until tender, then 
drain. Put a layer of m.aearoni into 
greased, fireproof diBh, add a layer of 
grated 'lheese, then add tbree chopped 

. pimentos, then a layer of white sauce 
and continue until the dish is nearly 
ful1, sprinkle over with fine bread 
crumbs, dot with butter and bake in a ' 
hot oven 15 minutes. Since pimentos 
are a s40maehie, and ' a .spur to the 
appetite, their jndicious use is advis. 
able, espeeial1y with so nourishing a 
food as macaroni, spaghetti and noodles. 

I . Patcnts and Trade Marks 

Feb. 1 
No. 139,29i-Beans and spaghetti in 

hermetically closed containers - The 
Franco·American Food company, Jer. 
sey City. The . representation of the 
Little French Chef. Filed Feb. 6, 1920. 
Used since about May, '1911. 

No. 139,412 ~ Mae,arOlli. v,e'rmi,~e\li, 

TINA". FIled Aug. .• 
since June 28, 1920. . , " ~. R .. !!!Il,itli (~c)"Irie.:; 'Gra""thc"m, 

Feb. 8 . . :. "LA CRE~IE . ' Filed 'July 10, 
No. 139,520 - Macaroni, spaghetti, • Used since about June 19, 1905. 

vermicelli, noodles, etc. William J. . No. 139,640-Maearoni, 
Dunklau, Chicago. "BYRYT" within a . meyer. &, Arpc: Co., Ne~v York, N, 
diamond shaped figure, the "R" being . "VERA". ' FiledJ ;!ept. 4, 1919. 
the largest letter. Filed AP!ilI4, 1920. since i909. ".;' 
Used since the latter part of March, ,No trade 'm~rks wcre regist ered 
1920. . paste foo~s on' Feb. 15, 1921, nnd 

No. 139,533-Maearoni, noodles, and· Offieial _Gazette of the U. S. I'nt~'nt. 
the like. Fifty·Fifty Corporation, Wil. office ,for :'Feli: ' 22, '1921: has not 
mington, Del., and New York; N. · Y. delivered io the omcc~ · 
"FIFTY FIFTY" printed ' over tho . r LabeI 'ReirUte'red Feb. 8 
numerals "50'50", Flied Dec. 23,1919. . No. 22,~39:-Macaroni-Globe G 
Used since Oct, 28, 1919. . & Milling Co:, Los Angeles. Title" RED 

No. 139,626-Egg noodles spaghetti lIIARK'.'.- 'File'l'Sept. 30, 1920. 
nnd vermicelli, etc.-Serv·Us Grocery " " . . ' : ' '-," .~ 
Products Corporation, . New York. ' EnthJlBium '; gets resuits. Mnke 
"SERV·US". Filed June ' 28, 1920. work ':for ·y~iir ~.i>lant and ' for . .., 
Used since Nov, 5, 1912. '; , macaroni industry. " 

'.' ') .:, .... --.-..:,'1.. ••. 

BUSINESS.,: '~~I'a'''''' 
. I', .... ~_ ,'" •• 

THEO. S. BANKS' . 
flEW YORK STATE REPRESEKTATIW 

r .. 

Yern, Andrew. & Thuraton, Inc. 
Mlnne.poll.,~lnn.aota 

DURUM SEMOLINA 

OJIK.. Dun Bld.'J Bulfalo, N. Y" 
Phone-Seneca 4211 

P. Putene & CO. Inc.; 
, , 

ESTABLISHED .Ilt 

MarwfadlU'ell Representati'eI 

Exporters of Alimentary Put~ .' 

PIa. Illl FrankIiD . , 
IS! Franklin SL 

" 

::-CEO. A. ZABRISKIE - , 
'.. · IUProduOll·~""'. 

• J1 NEW YORK CITY 
.. ...-; 4 

.... ~ ',. ~ 

. T ...... oae II J T Broed 

'.~ ~ 

• DISnUBUTER OF 
<J'"; " \ • 

Pillabary~. Durum Product. 
,,-' • ..) I. . 

iii c .... ., No. Y.rk "'" ricloiIJ. 
''-. ,"1\'-: , ... : ..... J ., 

I'j / 

'. ' 
B:,BREON 

.. \.1;-, 

, Specializinii: in Macaroni 
'Shooks':Prompf ·Local or 
~ ,carload Shipments. 

" " ~ - " . . . 
,; 314 ,iiherty' BJd,~; ." PhilUelphia 

.. :.J'::/.,.", _ I,:: ~ .. , . 
n".....,._",c,Telepbon .. ' Race 4072 . .' } . 

I 1111111111111111 1111111 1111111111"11111111 11 • 

1m 

,oJ "lI1n 11m 

John J. Cavagnaro 
Engineer and Machinist 

Harrison, N. J. 
U. S. A. 

Specialty of 

MACARONI MACHINERY 
since 1881 

N. Y. OFF.:CE & SHOP 

255-57 CENTRE STREET, N. Y. 

"'1111111111111111,'111"1 
,,,,II 

11111111111''''''11 
I 111111 " ",,,II"""'" 

. . h b' t h n I't is a universally experIment WIt su stltu es w e 
acknowledged fact that the only safe and sure way to 

transport macaroni is in a wooden box. 

, 111.11"" .. 

~ 

\ , 
t NEW YO~ " I ' 

',~~~~~~~~--~~' 

One of our specialties is shooks for macaroni boxes, 
and we shall be more than glad to quote on your re
quirements romptly upon receipt of specifications. 

Do some business with us so that we will both make 

a little more money. 

~ 
"J , .\ 

, . 
ATTENTIO:N .. 

. This Space .... \: ' .. , 
Is For', Sale',:'''' ~. . ., -. , ANDERSON -TULLY CO. , 

, 

MEMPHIS, TENN. i 
''''_'''''':-:~'!'-.~:'''' ____ '''';' __ '''''''''",M''''''~.''''''''''.'''''''''' ,"mnUlllll1II1I1IIUIIIIIIIIIIUIIIIUIIIUllllllm'UIIIII,mmmUUlIIUIIIIUIII'IIll1mlmmmlllmll"lIlmlm" lUlllllmllm~m"ml"I"II" "'. · 
~ 11I1I11,m 
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Durum .: .• ~ ' ..... ~.~. it · .. :; " "I~uru~m 
Semolinas .::~~~~,!\~: .: .:r. : '.:. --:P~tents 

••• ' •• ' . ,l I' .. ·.. ,:; C,", .' 
.' . " . ",~'. \ .' 

, t, " 

Pillsbury's Durn·ro· ~:~,0ducts 
• '.. '. ,\~ t" /I'~" 

The best qu~lity of macaroni can be 'made ": .... '. '. 
only from the best quality .9~ ~ph~m( wh~~t. '· 'I 

, ,. \I' .,> ... 
" " .,.. j... - " 1-

Pillsbury's Duru'm 'Prp'4uft~" a.r~ rlpade f,r0!D' , 
the most carefully seleCted durum' wheat, 
the pick of the 'crop: ' Pillsbuf:y specialiies 
in Semolinas and , Dururii ' Patent flours. 

" ". •• '--' ~ -! 

With these quality pr,<.lducts 'yo9 . are as-
sured of clean, ~inspecked, full~flavored 
macaroni an'd spaghetti. ~' " , 

. ;. . ,,'. , . 
Ask the Pillsbury Ilian, ', or write: oilr near
est branch for term~ and prices: 

. . ... 
Pillsbury's Semolina No.2 

Pillsbury's Medium Semolina Pillsbury's Durum ,Fancy Patent 
Pillsbury's Semolina' No.3 . " Pilisbury's Durum Flours' 

Albany 
Altoona 
Atlnnta 

, Baltimore 
Booton 
ButfaJo 

1 .. . ( '.1- • ' , 

,,' 
.;~., . ' . " '," 

Lo migliori qualita di macchoronl Ii ono';iono dai ir.ni luperiori Durum: ' 

A tunl quoi f.bbric.nli di m~ccherolli cho uI~no .itu.lment. a1t .. /arine ci rlvolii.inci, in 
i.peci.1 modo per r.ccom.nd.ie • • tuno loro v.nt'iKio, I' UIO della Doarr, 'Sf!:MOLlNA 
No, 2 0 I. farina DURUM FANCY PA:t:E~T. ' ,', I • 

. 1 .. '. ;t ? , 

Scrh'ere lenza ritardo alia nOltra Succursale piu' vidnl ed aYret~ tutti queali ".chiarimenti 
ed luenzione che de.iderate. ' . . ~ ~. ' 

\',': . ( 

,1 , ,. 

, ' 

Pillsbury Flour M#ls :(16,nPP11:Y ' ,,"', ' 
, Minneapolis.: ltf'nn~ , : 'I ' , ' ~ ':' " " .' 

Chlcnao 
Cincinnati 

. CI ... land 
Detroit 
IndlanapoU. 
Jacklonym. 

BRANCII omcES: ". If: 
Lao Ana.l.. • -. ~ ". 

. Milwaukee; ql ' 
'.'~ N,!wrHa,en f 

N •• York .' .. 


